
In this note, we analyze BBWI’s web traffic and app downloads as compared to 

select peers, including TGT, ULTA, and Sephora, which showed a significant uptick 

starting in late August. We also introduce our BBWI promotional tracker, which 

includes 3-wick candle pricing and free shipping offers. We also discuss growth 

drivers and FY22 company guidance, detail the upside potential in new categories 

(i.e., hair care and skin care), and provide take from our 9/27/22 channel check. aways 

Additionally, we refresh our ULTA estimates ahead of 3Q earnings based on a 

slightly higher comp assumption as our checks point to sustained momentum in the 

beauty category. 

Bath & Body Works Could Benefit from Increased Traffic and Lesser Cost Headwinds  

We continue to recommend BBWI (Buy, on CL with a $49 target price) into the end 

of the year as we think the 2H for BBWI could set up favorably given a higher level of 

newness in stores, increased digital interest likely due to the loyalty program, and 

some easing inflationary headwinds. 

Newness continues to be the primary sales driver, with management noting strong 

engagement with new fragrant launches this year (e.g., Butterfly, Poppy), as well as 

early drops for fall/Halloween. In 2H, BBWI is planning for new drops , every week

with new themes/fragrances occurring every 4-6 weeks, which is incremental to 

what the company did in the 1H of the year and 2H21. 

Our digital checks underscore that the loyalty program which BBWI launched in late 

August is likely driving traffic given triple digit increases in app downloads over the 

last few weeks as well as a significant tick up on web traffic. We note that any 

loyalty program comp lift is not being contemplated in 2H guidance. 

Additionally, at the GS Retail Conference, which took place on 9/7 and 9/8, BBWI 

management noted it has started to see some input cost pressures moderate, such 

as wax, and management noted that transportation pressures could ease as freight 

costs and gas prices come down. 

We think these three factors could drive better than expected top and bottom line 

growth when the company reports Q3 and Q4 results. Management has guided 
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-MSD to -HSD sales growth for Q3 (FactSet consensus is down HSD) and for the year 

which implies -HSD to -LDD for Q4 (consensus is down LDD). Currently, the EPS guide 

is $2.70-$3.00 for FY22 (versus consensus at $2.89). We view the current valuation as 

highly attractive with the stock trading at 11.2x on FY23 EPS. 

 

Digital engagement 
 

 

App downloads - Uptick likely due to launch of loyalty program 

Looking at app downloads for BBWI compared to TGT, ULTA, and Sephora, 9/19/22 

weekly downloads for BBWI came in at 320,434, ~41% ahead of TGT at 226,953 and 

notably ahead of ULTA at 65,269 and Sephora at 50,987, as shown in Exhibit 1. We 

would also note that app downloads for BBWI are currently up +530% vs. pre-pandemic 

(Sept’19) levels, vs. Sephora up +62%, ULTA up +44%, and TGT up +16%. 

As mentioned above, on 8/22/22, BBWI launched its loyalty program across the US. For 

BBWI, 8/15/22 weekly downloads came in at 340,563, increasing +680% y/y and 

+380% sequentially, while 8/22/22 weekly downloads came in at 709,642, increasing 

over +1,500% y/y and +108% sequentially. In our view, this underscores the notion that 

BBWI’s loyalty program is resonating with customers so far. 

 

Web traffic also likely benefitting from loyalty 

On its website, BBWI had 26.3mn monthly visits in Aug’22, +59% higher than Sephora 

at 16.5mn and +30% higher than ULTA at 20.2mn, while -81% lower than TGT at 

139.7mn. That said, BBWI saw a +18% y/y increase in monthly visits in Aug’22, as 

illustrated in Exhibit 2, compared to TGT at -10% y/y, ULTA at -19% y/y, and Sephora at 

-29% y/y. BBWI has consistently experienced a y/y increase in monthly visits following a 

high of 66.1mn visits in Dec’21, exceeding pre-pandemic levels. Compared to Aug’19, 

 

 

 

Exhibit 1: BBWI app downloads increased dramatically around the 

launch of its loyalty program on 8/22/22 
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monthly visits for BBWI increased +55%, compared to TGT +10%, ULTA +2%, and 

Sephora -6%. In terms of monthly unique visitors, as shown in Exhibit 3, BBWI saw the 

highest y/y increase in Aug’22 at +23%, followed by Sephora at +10%, while TGT 

remained relatively flat and ULTA experienced a -26% decline. 

 

We utilized GS Data Works for the web traffic and app download data. GS Data Works 

leverages alternative data sources and advanced analysis techniques to create unique 

data-driven insights across equity, credit and macro research. 

GS Data Works analysis provided by Dan Duggan, Ph.D. and Parag Agrawal. 

Promotional activity case study 
 

 

We performed a study looking at BBWI’s 3-wick candle pricing and free shipping offers 

from mid-May 2022 through September 2022, taking discounts into account as stated in 

promotional emails. As further detailed in our Jul’22 note, BBWI’s semi-annual sale 

began in mid-June and lasted 30 days, a slight increase from 28 days last year, 

potentially revealing an incrementally more challenging environment to work through the 

inventory, although somewhat modest compared to 43 days in 2020. The 3-wick candle 

was discounted for 26 days during the sale for an average reduced price of $12.53 

($9.56-$15.50 range), vs. the standard full price of $24.50-26.50. On average, 3-wick 

candles were sold for $14.20 in Jun’22, as illustrated in Exhibit 5. 

Following the semi-annual sale, average 3-wick candle prices have remained higher, 

priced at an average of $18.92 in September. Additionally, according to our study, BBWI 

offered free shipping on 11 days in Sept’22, up from 4 days in Aug’22 and 9/4 days in 

Jul’22/Jun’22, respectively. Per management, BBWI is planning for slightly more 

promotions y/y in 2H, while remaining below 2019 (pre-pandemic) levels, with a similar 

cadence as last year. 

 

Exhibit 2: Monthly visits by company, y/y change 

 

Exhibit 3: Monthly unique visitors by company, y/y change 
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Growth drivers and FY22 guide; Upside potential in new categories 
 

 

Newness continues to be the primary sales driver at BBWI, as noted at our September 

2022 retail conference. Upon introducing newness (i.e., Halloween) in July, the company 

noted re-engagement at all income levels, including the successful sale of higher-priced 

items. As a result, BBWI plans to introduce new items almost every week in 2H by 

implementing a phased floor set approach, while previously the store may have 

undergone one large change at a certain time in the season. We would also note that 

despite the lap of difficult comps in soaps & sanitizers, soap sales have been aided by 

newness, specifically with the introduction of a new gel formula in 1H. 

BBWI continues to migrate its store base to off-mall locations, working towards 

two-thirds off-mall/one-third on-mall, from about 50/50 today. Specifically, management 

is looking to replace stores in lower-tier malls, opening replacement stores in advance. 

BBWI also continues to conduct White Barn remodels, which elevate customer focus on 

home fragrance. Management notes that every remodel is accretive and immediately 

profitable with payback in 1-2 years, and results in an overall comp uplift. The company 

has conducted about 75% of its planned White Barn remodels as of now. 

On 8/22/22, BBWI launched its loyalty program across the US. Management is currently 

focused on enrollment and anticipates an uptick in 4Q due to the cyclical nature of the 

business. In test markets, BBWI found that loyalty members both spend more and visit 

more frequently. Per management, while it remains early, the program appears to be 

resonating with customers. Moreover, the loyalty program is expected to be margin 

accretive, with program costs offset by an increase in customer spending.  

This fall, BBWI plans to expand into new categories (i.e., hair care and skin care), with 

an initial test in select stores and online. The new brand will target younger customers 

with a bright, light, and clean brand presentation that is benefits-focused, as opposed to 

fragrance-focused. The launch will be supported by marketing efforts (influencers and 

product placement ads online and in magazines), strong store placement, and employee 

training on the new products. Also of note, the majority of products will be sold at a 

 

Exhibit 4: BBWI 3-wick candle price, weekly average 

 

Exhibit 5: BBWI 3-wick candle price, monthly average 
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lower price point vs. many peers in the space, while AURs will generally be higher than 

the remainder of the company’s assortment. 

FY22 company guide 

On BBWI’s 2Q earnings call, the company reported solid sales trends for the quarter, 

supported by engagement with newness, and reiterated its top-line outlook to -MSD to 

-HSD sales growth. Our current estimate at -5.8% y/y is above Refinitiv Eikon 

consensus at -7.9%. We note that FY22 top line guidance could be conservative given 

the loyalty program rollout (no uplift assumed) and the cadence ramp of newness. BBWI 

guided to a FY22 EPS of $2.70-3.00, with current GS/consensus estimates at the upper 

end of the range at $2.93/$2.91, respectively. We note that gross margin continues to 

be pressured by higher promotions (still below 2019 levels), inflationary cost pressures, 

and sales deleverage. That said, given the customer seems to be responding to 

newness more than promotions, there could be some conservatism on the outlook for 

promotions in light of the macro uncertainty on the consumer. Additionally, inflationary 

cost pressure is the bigger variable, noting $230-240mn of incremental cost pressure 

planned for FY22, on top of ~$200mn in FY21. While an improvement in these costs 

would likely be more limited in FY22 given the timing lag, we note the potential for 

2023, highlighting a recent improvement for one of BBWI’s key raw material expenses, 

wax, along with transportation/fuel surcharges. 

Loyalty program scenario analysis 

In an effort to understand the potential impact of a full loyalty program, we evaluate 

various scenarios of loyalty penetration of sales and basket uplifts by members on 

2023E SSS. Our prior 1/19/22 analysis can be found here. In summary, even modest 

loyalty penetration and basket uplifts could lead to meaningful upside in SSS (Exhibit 6). 

At the midpoint of the scenario analysis (30% loyalty penetration with 15% basket 

uplift), SSS and EPS of +7.5% and $4.06 compare to consensus (Refinitiv Eikon) of 

+4.0% and $3.71, respectively. However, the program’s impact is more likely to scale 

over time versus the consistent full-year impact displayed in the analysis, recognizing 

the company recently launched its program in Aug’22, so 2023 should begin with some 

customer traction. 

Key assumptions: 

We apply the scenarios to 70% of total sales as a proxy for the remaining impact n

potential, noting ~20% of stores are already associated with the loyalty program and 

excluding ~10% of sales related to Canada and other international. That said, we 

acknowledge the potential for a networking effect in the existing base as more 

stores are added and BBWI increases marketing and promotions tied to the 

program. 

The loyalty penetration reflects the percent of sales (on the 70% of total sales) that n

would get the corresponding basket uplift. The upper band of our basket uplift range 

ties to the 25-30% lift seen by the company during the pilot, while the upper end of 

the loyalty penetration corresponds to BBWI’s historical customer retention rate 

(mid-to-high 50% in 2018-2020). 
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We assume SG&A leverages as our model already includes +2.0%/+4.0% y/y n

growth in SG&A expenses for FY22/FY23, incorporating increased labor, advertising 

and other costs related to the expected loyalty program rollout. 

The 2023 baseline references our prior estimates. n

 

Detailing the upside potential in hair care and skin care 

Per Euromonitor, the US hair care market was sized at $15.5bn in 2021, which has 

grown at a 10-year CAGR of +2.9% (Exhibit 7), while the US skin care market was sized 

at $23.4bn in 2021 and has grown at a 10-year CAGR of +4.4% (Exhibit 8). Using 

Euromonitor data, we estimate beauty specialist retailer market share was 15% in 2021 

with BBWI reflecting 22% share within that channel. Assuming similar penetration for 

the hair care and skin care markets, we estimate a combined revenue and EPS uplift 

potential of +15.5% and +19.6%, respectively, on our 2024 estimates, although we 

think the opportunity is longer term and likely to scale over time, noting SG&A leverage 

could provide incremental EPS upside (we conservatively assume no leverage given 

incremental associated costs, such as labor and marketing). Applying a P/E multiple in 

line with our base case valuation of 11.9x, we estimate the opportunity reflects a total 

 

Exhibit 6: Upside potential for 2023 from loyalty program rollout 
Outputs reflect new totals under each scenario, building from base in top left 

 2023 SSS Basket uplift

 4.2% 0%      5% 10% 15% 20% 25% 30%

       0% 4.2% 4.2% 4.2% 4.2% 4.2% 4.2% 4.2%

       10% 4.2% 4.5% 4.9% 5.3% 5.6% 6.0% 6.4%

        Loyalty 20% 4.2% 4.9% 5.6% 6.4% 7.1% 7.8% 8.5%

        Penetration 30% 4.2% 5.3% 6.4% 7.5% 8.5% 9.6% 10.7%

       40% 4.2% 5.6% 7.1% 8.5% 10.0% 11.5% 12.9%

       50% 4.2% 6.0% 7.8% 9.6% 11.5% 13.3% 15.1%

       60% 4.2% 6.4% 8.5% 10.7% 12.9% 15.1% 17.3%

 2023 Total SSS $mm Basket uplift

 $7,736 0%      5% 10% 15% 20% 25% 30%

       0% $7,736 $7,736 $7,736 $7,736 $7,736 $7,736 $7,736

       10% $7,736 $7,763 $7,790 $7,817 $7,844 $7,871 $7,898

        Loyalty 20% $7,736 $7,790 $7,844 $7,898 $7,952 $8,006 $8,061

        Penetration 30% $7,736 $7,817 $7,898 $7,979 $8,061 $8,142 $8,223

       40% $7,736 $7,844 $7,952 $8,061 $8,169 $8,277 $8,385

       50% $7,736 $7,871 $8,006 $8,142 $8,277 $8,413 $8,548

       60% $7,736 $7,898 $8,061 $8,223 $8,385 $8,548 $8,710

 2023 EPS Basket uplift

 $3.71 0%      5% 10% 15% 20% 25% 30%

       0% $3.71 $3.71 $3.71 $3.71 $3.71 $3.71 $3.71

       10% $3.71 $3.75 $3.79 $3.83 $3.86 $3.90 $3.94

        Loyalty 20% $3.71 $3.79 $3.86 $3.94 $4.02 $4.10 $4.18

        Penetration 30% $3.71 $3.83 $3.94 $4.06 $4.18 $4.29 $4.41

       40% $3.71 $3.86 $4.02 $4.18 $4.33 $4.49 $4.65

       50% $3.71 $3.90 $4.10 $4.29 $4.49 $4.68 $4.88

       60% $3.71 $3.94 $4.18 $4.41 $4.65 $4.88 $5.11
 

 

Source: Company data, Goldman Sachs Global Investment Research
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future per share value of ~$10.50 (Exhibit 9). 

 

 

Channel check 
 

 

We visited a BBWI store in Houston, TX on 9/27/22. 

Front displays consisted of seasonal items (The Best of Fall), including 3-wick n

candles, single wick candles, and wallflowers. There was a large seasonal display 

(Let’s Get Spooky) in the middle of the store with a wide selection of 

Halloween-themed products across categories, including several candle holders and 

accessories. 

Newness was on display throughout the store and marked with signage; we noted a n

new cross-category fragrance (Fall in Bloom) and several others in 3-wick candles 

and soaps. Traffic was moderate during our visit, and in-stocks were healthy. 

We observed several promotions on products including body care, soaps & n

sanitizers, wallflowers, and mini must haves located near the register. Taking into 

account the average price per product (ex. 4 products on a buy 3, get 1 free deal), 

the 7 ongoing promotions averaged at a ~30% discount. 

 

Exhibit 7: Hair care market size and growth 

 

Exhibit 8: Skin care market size and growth 
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Exhibit 9: Estimated uplift from potential category expansion into hair care and skin care 

 Hair care Skin care
  TAM, 2021 ($mm) 15,489 23,421

  Beauty specialist market share of beauty sales, 2021 15% 15%
  BBWI market share among beauty specialists, 2021 22% 22%

  Estimated revenue uplift ($mm) 517 781

  Increase vs GS 2024 estimate 6.2% 9.3%

  Estimated EPS uplift 0.35 0.53

  Increase vs GS 2024 estimate 7.8% 11.8%
  Assumed P/E multiple, in line with GS base case valuation 11.9x 11.9x

  Estimated future value, per share 4.17 6.30
 

 

Source: Company data, Goldman Sachs Global Investment Research, Euromonitor
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Valuation & Risks 
 

 

BBWI 

We are Buy rated (on CL) for BBWI with a 12-month price target of $49, based on our 

risk-reward framework with relative P/E multiples of 55%/65%/75%. 

Downside risks: 1) lower-than-expected sales related to a slowdown in economic 

activity, greater use of promotions, lower levels of innovation, increased competition, 

shifts in consumer preferences, and/or lower demand trends after outsized growth 

during the pandemic; 2) lower margins due to increased promotions as well as 

inflationary pressure related to product costs and/or wages; and 3) transportation 

congestion extending longer than expected, which could limit inventory availability, while 

also increasing freight costs and reducing margins. 

 

ULTA 

Estimate Changes 

We are increasing our FY22 EPS estimate to $21.36, remaining above guidance given 

management’s track record for being conservative along with the view that more 

occasions in 2H could drive traffic. We are also increasing our FY23/FY24 EPS estimates 

to $22.99/$24.06. 

 

Exhibit 10: BBWI risk-reward framework 
In $mm, except per share data 

 Stock Price (9/30/22) $32.60

   Qtr 5 to 8 Downside Case Base Case Upside Case

   Sales $7,707 $8,238$8,086

   Total Sales Growth 1.6% 8.6%6.6%
   Operating Margin 18.7%17.7% 20.7%

   Tax Rate 25.0% 25.0% 25.0%
   Net Income $773 $884 $1,029

   EPS $3.53 $4.03 $4.69

   YoY Growth 12% 29% 50%

Valuation

   Relative P/E Multiple 55% 65% 75%
   Absolute P/E 10.1x 11.9x 13.8x

   Implied Price $36 $48 $65
   Probability 25% 50% 25%

   Return 9% 48% 98%

 Average $49

 Return 50%

 Market Multiple 18.4x
 

 

Source: Company data, Goldman Sachs Global Investment Research, FactSet
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Valuation & Risks 

We are Buy rated on ULTA with a 12-month price target of $491, based on our 

risk-reward framework with relative P/E multiples of 105%/125%/145%. 

 

Downside risks include market share deterioration, higher promotions to boost traffic, 

any structural issues in the business including moderating levels of growth in loyalty 

members, impact to supply chain from freight/port issues, and industry weakness 

related to slower than expected reopening trends.

 

Exhibit 11: ULTA estimate change summary 
In $mm, except per share data 

   3Q22E 2022E 2023E 2024E

           Old New Old New Old New Old NewChg. Chg. Chg. Chg.

            Sales $2,201 $2,209 0.4% $9,765 $9,778 0.1% $10,754 $10,769 0.1% $11,264 $11,279 0.1%

            Same-store sales 9.0% 9.5% 0.5% 10.8% 10.9% 0.2% 4.0% 4.0% 0.0% 4.0% 4.0% 0.0%
            Gross profit $838 $861 2.7% $3,762 $3,787 0.7% $4,133 $4,160 0.7% $4,337 $4,366 0.7%

            Gross margin 38.1% 39.0% 0.9% 38.5% 38.7% 0.2% 38.4% 38.6% 0.2% 38.5% 38.7% 0.2%

            SG&A $ $565 $575 1.9% $2,291 $2,308 0.8% $2,585 $2,605 0.8% $2,747 $2,768 0.8%
            SG&A ratio 25.7% 26.0% 0.4% 23.5% 23.6% 0.1% 24.0% 24.2% 0.2% 24.4% 24.5% 0.2%

            Preopening expense $5 $5 0.0% $15 $15 0.0% $12 $12 0.0% $10 $10 0.0%

            EBIT $268 $280 4.6% $1,457 $1,464 0.5% $1,536 $1,543 0.5% $1,581 $1,588 0.5%

            EBIT margin 12.2% 12.7% 0.5% 14.9% 15.0% 0.1% 14.3% 14.3% 0.0% 14.0% 14.1% 0.0%
            Net income $202 $211 4.6% $1,101 $1,107 0.5% $1,159 $1,165 0.5% $1,193 $1,199 0.5%
            Share count 51.5 51.5 0.0% 51.8 51.8 0.0% 50.7 50.7 0.0% 49.9 49.9 0.0%

            EPS $3.92 $4.10 4.6% $21.25 $21.36 0.5% $22.88 $22.99 0.5% $23.94 $24.06 0.5%
 

 

Source: Company data, Goldman Sachs Global Investment Research

 

Exhibit 12: ULTA risk-reward framework 
In $mm, except per share data 

 Current Stock Price $401.19

   Qtr 5 to 8 Downside Case Base Case Upside Case

   Sales $10,180 $10,890 $10,940

   Total Sales Growth 0.5% 8.0%7.5%
   Operating Margin 14.5%11.7% 14.5%

   Operating Income $1,188 $1,574 $1,591

   Tax Rate 25.0% 25.0% 25.0%

   Net Income $892 $1,181 $1,194

   EPS $17.74 $23.50 $23.76

   YoY Growth -19% 8% 9%

Valuation

   Relative P/E Multiple 105% 125% 145%
   Absolute P/E 18.4x 22.0x 25.5x

   Implied Price $327 $516 $606

   Probability 25% 50% 25%

   Return -18% 29% 51%

 Average $491

 Return 23%

 Market Multiple 17.7x
 

 

Source: Company data, Goldman Sachs Global Investment Research, FactSet
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Disclosure Appendix 
 

 

Reg AC 

We, Kate McShane, CFA, Leah Jordan, CFA, Mark Jordan, CFA, Emily Kech and Patrick Hollander, hereby certify that all of the views expressed in this 
report accurately reflect our personal views about the subject company or companies and its or their securities. We also certify that no part of our 
compensation was, is or will be, directly or indirectly, related to the specific recommendations or views expressed in this report. 

I, Dan Duggan, Ph.D., hereby certify that all of the views expressed in this report accurately reflect my personal views, which have not been influenced 
by considerations of the firm’s business or client relationships. 

Unless otherwise stated, the individuals listed on the cover page of this report are analysts in Goldman Sachs’ Global Investment Research division. 

GS Factor Profile 
The Goldman Sachs Factor Profile provides investment context for a stock by comparing key attributes to the market (i.e. our coverage universe) and its 
sector peers. The four key attributes depicted are: Growth, Financial Returns, Multiple (e.g. valuation) and Integrated (a composite of Growth, Financial 
Returns and Multiple). Growth, Financial Returns and Multiple are calculated by using normalized ranks for specific metrics for each stock. The 
normalized ranks for the metrics are then averaged and converted into percentiles for the relevant attribute. The precise calculation of each metric may 
vary depending on the fiscal year, industry and region, but the standard approach is as follows: 

Growth is based on a stock’s forward-looking sales growth, EBITDA growth and EPS growth (for financial stocks, only EPS and sales growth), with a 
higher percentile indicating a higher growth company. is based on a stock’s forward-looking ROE, ROCE and CROCI (for financial Financial Returns 
stocks, only ROE), with a higher percentile indicating a company with higher financial returns. is based on a stock’s forward-looking P/E, P/B, Multiple 
price/dividend (P/D), EV/EBITDA, EV/FCF and EV/Debt Adjusted Cash Flow (DACF) (for financial stocks, only P/E, P/B and P/D), with a higher percentile 
indicating a stock trading at a higher multiple. The Integrated percentile is calculated as the average of the Growth percentile, Financial Returns 
percentile and (100% - Multiple percentile). 

Financial Returns and Multiple use the Goldman Sachs analyst forecasts at the fiscal year-end at least three quarters in the future. Growth uses inputs 
for the fiscal year at least seven quarters in the future compared with the year at least three quarters in the future (on a per-share basis for all metrics). 

For a more detailed description of how we calculate the GS Factor Profile, please contact your GS representative.  

M&A Rank 
Across our global coverage, we examine stocks using an M&A framework, considering both qualitative factors and quantitative factors (which may vary 
across sectors and regions) to incorporate the potential that certain companies could be acquired. We then assign a M&A rank as a means of scoring 
companies under our rated coverage from 1 to 3, with 1 representing high (30%-50%) probability of the company becoming an acquisition target, 2 
representing medium (15%-30%) probability and 3 representing low (0%-15%) probability. For companies ranked 1 or 2, in line with our standard 
departmental guidelines we incorporate an M&A component into our target price. M&A rank of 3 is considered immaterial and therefore does not 
factor into our price target, and may or may not be discussed in research. 

Quantum 
Quantum is Goldman Sachs’ proprietary database providing access to detailed financial statement histories, forecasts and ratios. It can be used for 
in-depth analysis of a single company, or to make comparisons between companies in different sectors and markets.  

Disclosures 
The rating(s) for Bath & Body Works Inc. and Ulta Beauty Inc. is/are relative to the other companies in its/their coverage universe: Academy 
Sports & Outdoors Inc., Advance Auto Parts Inc., Albertsons Cos., AutoZone Inc., BJ’s Wholesale Club Holdings, Bath & Body Works Inc., Bed Bath & 
Beyond Inc., Best Buy Co., Big Lots Inc., Group, Container Store Group, Costco Wholesale, Dick’s Sporting Goods, Dollar General Corp., Dollar Boyd 
Tree Stores Inc., Driven Brands Holdings, F45 Training Holdings, Five Below Inc., Floor & Decor Holdings, Foot Locker Inc., Genuine Parts Co., Grocery 
Outlet Holding, Home Depot Inc., Kroger Co., Leslie’s Inc., Life Time Group Holdings, Lithia Motors Inc., Lowe’s Cos., Mister Car Wash Inc., National 
Vision Holdings, Nike Inc., O’Reilly Automotive Inc., Ollie’s Bargain Outlet Inc., Petco Health and Wellness Co., RH, Sprouts Farmers Market Inc., Target 
Corp., Topgolf  Callaway Brands Corp., Tractor Supply Co., Ulta Beauty Inc., Walmart Inc., Weber Inc., Williams-Sonoma Inc.  

Company-specific regulatory disclosures 
The following disclosures relate to relationships between The Goldman Sachs Group, Inc. (with its affiliates, “Goldman Sachs”) and companies covered 
by the Global Investment Research Division of Goldman Sachs and referred to in this research. 

Goldman Sachs has received compensation for investment banking services in the past 12 months: Bath & Body Works Inc. ($32.52) and Ulta Beauty 
Inc. ($404.75) 

Goldman Sachs expects to receive or intends to seek compensation for investment banking services in the next 3 months: Bath & Body Works Inc. 
($32.52) and Ulta Beauty Inc. ($404.75) 

Goldman Sachs has received compensation for non-investment banking services during the past 12 months: Bath & Body Works Inc. ($32.52) 

Goldman Sachs had an investment banking services client relationship during the past 12 months with: Bath & Body Works Inc. ($32.52) and Ulta 
Beauty Inc. ($404.75) 

Goldman Sachs had a non-investment banking securities-related services client relationship during the past 12 months with: Bath & Body Works Inc. 
($32.52) and Ulta Beauty Inc. ($404.75) 

Goldman Sachs had a non-securities services client relationship during the past 12 months with: Bath & Body Works Inc. ($32.52) 

Goldman Sachs has managed or co-managed a public or Rule 144A offering in the past 12 months: Ulta Beauty Inc. ($404.75) 

Goldman Sachs makes a market in the securities or derivatives thereof: Bath & Body Works Inc. ($32.52) and Ulta Beauty Inc. ($404.75) 

Goldman Sachs holds a position greater than U.S. $15 million (or equivalent) in the debt or debt instruments of: Bath & Body Works Inc. ($32.52) 
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Distribution of ratings/investment banking relationships 
Goldman Sachs Investment Research global Equity coverage universe 

 

As of July 1, 2022, Goldman Sachs Global Investment Research had investment ratings on 3,132 equity securities. Goldman Sachs assigns stocks as 
Buys and Sells on various regional Investment Lists; stocks not so assigned are deemed Neutral. Such assignments equate to Buy, Hold and Sell for 
the purposes of the above disclosure required by the FINRA Rules. See ‘Ratings, Coverage universe and related definitions’ below. The Investment 
Banking Relationships chart reflects the percentage of subject companies within each rating category for whom Goldman Sachs has provided 
investment banking services within the previous twelve months.     

Price target and rating history chart(s) 

 

Regulatory disclosures 

Disclosures required by United States laws and regulations 
See company-specific regulatory disclosures above for any of the following disclosures required as to companies referred to in this report: manager or 
co-manager in a pending transaction; 1% or other ownership; compensation for certain services; types of client relationships; managed/co-managed 
public offerings in prior periods; directorships; for equity securities, market making and/or specialist role. Goldman Sachs trades or may trade as a 
principal in debt securities (or in related derivatives) of issuers discussed in this report.  

The following are additional required disclosures: Ownership and material conflicts of interest: Goldman Sachs policy prohibits its analysts, 
professionals reporting to analysts and members of their households from owning securities of any company in the analyst’s area of coverage.  
Analyst compensation:  Analysts are paid in part based on the profitability of Goldman Sachs, which includes investment banking revenues.  Analyst 
as officer or director: Goldman Sachs policy generally prohibits its analysts, persons reporting to analysts or members of their households from 
serving as an officer, director or advisor of any company in the analyst’s area of coverage.  Non-U.S. Analysts:  Non-U.S. analysts may not be 
associated persons of Goldman Sachs & Co. LLC and therefore may not be subject to FINRA Rule 2241 or FINRA Rule 2242 restrictions on 
communications with subject company, public appearances and trading securities held by the analysts.  

Distribution of ratings: See the distribution of ratings disclosure above.  Price chart: See the price chart, with changes of ratings and price targets in 
prior periods, above, or, if electronic format or if with respect to multiple companies which are the subject of this report, on the Goldman Sachs 
website at https://www.gs.com/research/hedge.html.   

Additional disclosures required under the laws and regulations of jurisdictions other than the United States 
The following disclosures are those required by the jurisdiction indicated, except to the extent already made above pursuant to United States laws and 
regulations. Australia: Goldman Sachs Australia Pty Ltd and its affiliates are not authorised deposit-taking institutions (as that term is defined in the 
Banking Act 1959 (Cth)) in Australia and do not provide banking services, nor carry on a banking business, in Australia. This research, and any access to 
it, is intended only for “wholesale clients” within the meaning of the Australian Corporations Act, unless otherwise agreed by Goldman Sachs. In 
producing research reports, members of the Global Investment Research Division of Goldman Sachs Australia may attend site visits and other 
meetings hosted by the companies and other entities which are the subject of its research reports. In some instances the costs of such site visits or 
meetings may be met in part or in whole by the issuers concerned if Goldman Sachs Australia considers it is appropriate and reasonable in the specific 
circumstances relating to the site visit or meeting. To the extent that the contents of this document contains any financial product advice, it is general 
advice only and has been prepared by Goldman Sachs without taking into account a client’s objectives, financial situation or needs. A client should, 
before acting on any such advice, consider the appropriateness of the advice having regard to the client’s own objectives, financial situation and needs. 
A copy of certain Goldman Sachs Australia and New Zealand disclosure of interests and a copy of Goldman Sachs’ Australian Sell-Side Research 
Independence Policy Statement are available at: https://www.goldmansachs.com/disclosures/australia-new-zealand/index.html.  Brazil: Disclosure 
information in relation to CVM Resolution n. 20 is available at https://www.gs.com/worldwide/brazil/area/gir/index.html. Where applicable, the 
Brazil-registered analyst primarily responsible for the content of this research report, as defined in Article 20 of CVM Resolution n. 20, is the first author 
named at the beginning of this report, unless indicated otherwise at the end of the text.  This information is being provided to you for Canada: 
information purposes only and is not, and under no circumstances should be construed as, an advertisement, offering or solicitation by Goldman Sachs 
& Co. LLC for purchasers of securities in Canada to trade in any Canadian security. Goldman Sachs & Co. LLC is not registered as a dealer in any 
jurisdiction in Canada under applicable Canadian securities laws and generally is not permitted to trade in Canadian securities and may be prohibited 
from selling certain securities and products in certain jurisdictions in Canada. If you wish to trade in any Canadian securities or other products in 
Canada please contact Goldman Sachs Canada Inc., an affiliate of The Goldman Sachs Group Inc., or another registered Canadian dealer.  Hong Kong: 

 Rating Distribution Investment Banking Relationships

     Buy Hold Sell Buy Hold Sell

      Global 50% 35% 65% 58% 45%15%
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Further information on the securities of covered companies referred to in this research may be obtained on request from Goldman Sachs (Asia) L.L.C.  
India: Further information on the subject company or companies referred to in this research may be obtained from Goldman Sachs (India) Securities 
Private Limited, Research Analyst - SEBI Registration Number INH000001493, 951-A, Rational House, Appasaheb Marathe Marg, Prabhadevi, Mumbai 
400 025, India, Corporate Identity Number U74140MH2006FTC160634, Phone +91 22 6616 9000, Fax +91 22 6616 9001. Goldman Sachs may 
beneficially own 1% or more of the securities (as such term is defined in clause 2 (h) the Indian Securities Contracts (Regulation) Act, 1956) of the 
subject company or companies referred to in this research report.  See below.  Japan: Korea: This research, and any access to it, is intended only for 
“professional investors” within the meaning of the Financial Services and Capital Markets Act, unless otherwise agreed by Goldman Sachs. Further 
information on the subject company or companies referred to in this research may be obtained from Goldman Sachs (Asia) L.L.C., Seoul Branch.  New 
Zealand: Goldman Sachs New Zealand Limited and its affiliates are neither “registered banks” nor “deposit takers” (as defined in the Reserve Bank of 
New Zealand Act 1989) in New Zealand. This research, and any access to it, is intended for “wholesale clients” (as defined in th  e Financial Advisers Act
2008) unless otherwise agreed by Goldman Sachs. A copy of certain Goldman Sachs Australia and New Zealand disclosure of interests is available at: 
https://www.goldmansachs.com/disclosures/australia-new-zealand/index.html.  Russia: Research reports distributed in the Russian Federation are not 
advertising as defined in the Russian legislation, but are information and analysis not having product promotion as their main purpose and do not 
provide appraisal within the meaning of the Russian legislation on appraisal activity. Research reports do not constitute a personalized investment 
recommendation as defined in Russian laws and regulations, are not addressed to a specific client, and are prepared without analyzing the financial 
circumstances, investment profiles or risk profiles of clients. Goldman Sachs assumes no responsibility for any investment decisions that may be taken 
by a client or any other person based on this research report.  Singapore: Goldman Sachs (Singapore) Pte. (Company Number: 198602165W), which is 
regulated by the Monetary Authority of Singapore, accepts legal responsibility for this research, and should be contacted with respect to any matters 
arising from, or in connection with, this research.  Taiwan: This material is for reference only and must not be reprinted without permission. Investors 
should carefully consider their own investment risk. Investment results are the responsibility of the individual investor.  United Kingdom: Persons who 
would be categorized as retail clients in the United Kingdom, as such term is defined in the rules of the Financial Conduct Authority, should read this 
research in conjunction with prior Goldman Sachs research on the covered companies referred to herein and should refer to the risk warnings that have 
been sent to them by Goldman Sachs International. A copy of these risks warnings, and a glossary of certain financial terms used in this report, are 
available from Goldman Sachs International on request.   

European Union and United Kingdom: Disclosure information in relation to Article 6 (2) of the European Commission Delegated Regulation (EU) 
(2016/958) supplementing Regulation (EU) No 596/2014 of the European Parliament and of the Council (including as that Delegated Regulation is 
implemented into United Kingdom domestic law and regulation following the United Kingdom’s departure from the European Union and the European 
Economic Area) with regard to regulatory technical standards for the technical arrangements for objective presentation of investment 
recommendations or other information recommending or suggesting an investment strategy and for disclosure of particular interests or indications of 
conflicts of interest is available at https://www.gs.com/disclosures/europeanpolicy.html which states the European Policy for Managing Conflicts of 
Interest in Connection with Investment Research.   

Japan: Goldman Sachs Japan Co., Ltd. is a Financial Instrument Dealer registered with the Kanto Financial Bureau under registration number Kinsho 
69, and a member of Japan Securities Dealers Association, Financial Futures Association of Japan and Type II Financial Instruments Firms Association. 
Sales and purchase of equities are subject to commission pre-determined with clients plus consumption tax. See company-specific disclosures as to 
any applicable disclosures required by Japanese stock exchanges, the Japanese Securities Dealers Association or the Japanese Securities Finance 
Company.   

Ratings, coverage universe and related definitions 
Buy (B), Neutral (N), Sell (S) Analysts recommend stocks as Buys or Sells for inclusion on various regional Investment Lists. Being assigned a Buy or 
Sell on an Investment List is determined by a stock’s total return potential relative to its coverage universe. Any stock not assigned as a Buy or a Sell on 
an Investment List with an active rating (i.e., a  stock that is not Rating Suspended, Not Rated, Coverage Suspended or Not Covered), is deemed 
Neutral. Each region’s Investment Review Committee manages Regional Conviction lists, which represent investment recommendations focused on 
the size of the total return potential and/or the likelihood of the realization of the return across their respective areas of coverage.  The addition or 
removal of stocks from such Conviction lists do not represent a change in the analysts’ investment rating for such stocks.    

Total return potential represents the upside or downside differential between the current share price and the price target, including all paid or 
anticipated dividends, expected during the time horizon associated with the price target. Price targets are required for all covered stocks. The total 
return potential, price target and associated time horizon are stated in each report adding or reiterating an Investment List membership.  

Coverage Universe: A list of all stocks in each coverage universe is available by primary analyst, stock and coverage universe at 
https://www.gs.com/research/hedge.html.    

Not Rated (NR). The investment rating, target price and earnings estimates (where relevant) have been suspended pursuant to Goldman Sachs policy 
when Goldman Sachs is acting in an advisory capacity in a merger or in a strategic transaction involving this company, when there are legal, regulatory 
or policy constraints due to Goldman Sachs’ involvement in a transaction, and in certain other circumstances.  Goldman Rating Suspended (RS). 
Sachs Research has suspended the investment rating and price target for this stock, because there is not a sufficient fundamental basis for 
determining an investment rating or target price. The previous investment rating and target price, if any, are no longer in effect for this stock and should 
not be relied upon.  Coverage Suspended (CS). Goldman Sachs has suspended coverage of this company.  Not Covered (NC). Goldman Sachs does 
not cover this company.  Not Available or Not Applicable (NA). The information is not available for display or is not applicable.  Not Meaningful 
(NM). The information is not meaningful and is therefore excluded.   

Global product; distributing entities 
The Global Investment Research Division of Goldman Sachs produces and distributes research products for clients of Goldman Sachs on a global basis. 
Analysts based in Goldman Sachs offices around the world produce research on industries and companies, and research on macroeconomics, 
currencies, commodities and portfolio strategy. This research is disseminated in Australia by Goldman Sachs Australia Pty Ltd (ABN 21 006 797 897); in 
Brazil by Goldman Sachs do Brasil Corretora de Títulos e Valores Mobiliários S.A.; Public Communication Channel Goldman Sachs Brazil: 0800 727 5764 
and / or contatogoldmanbrasil@gs.com. Available Weekdays (except holidays), from 9am to 6pm. Canal de Comunicação com o Público Goldman Sachs 
Brasil: 0800 727 5764 e/ou contatogoldmanbrasil@gs.com. Horário de funcionamento: segunda-feira à sexta-feira (exceto feriados), das 9h às 18h; in 
Canada by Goldman Sachs & Co. LLC; in Hong Kong by Goldman Sachs (Asia) L.L.C.; in India by Goldman Sachs (India) Securities Private Ltd.; in Japan 
by Goldman Sachs Japan Co., Ltd.; in the Republic of Korea by Goldman Sachs (Asia) L.L.C., Seoul Branch; in New Zealand by Goldman Sachs New 
Zealand Limited; in Russia by OOO Goldman Sachs; in Singapore by Goldman Sachs (Singapore) Pte. (Company Number: 198602165W); and in the 
United States of America by Goldman Sachs & Co. LLC. Goldman Sachs International has approved this research in connection with its distribution in 
the United Kingdom.  

Effective from the date of the United Kingdom’s departure from the European Union and the European Economic Area (“Brexit Day”) the following 
information with respect to distributing entities will apply: 

Goldman Sachs International (“GSI”), authorised by the Prudential Regulation Authority (“PRA”) and regulated by the Financial C  onduct Authority
(“FCA”) and the PRA, has approved this research in connection with its distribution in the United Kingdom. 
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European Economic Area: GSI, authorised by the PRA and regulated by the FCA and the PRA, disseminates research in the following jurisdictions 
within the European Economic Area: the Grand Duchy of Luxembourg, Italy, the Kingdom of Belgium, the Kingdom of Denmark, the Kingdom of 
Norway, the Republic of Finland, the Republic of Cyprus and the Republic of Ireland; GS -Succursale de Paris (Paris branch) which, from Brexit Day, will 
be authorised by the French Autorité de contrôle prudentiel et de resolution (“ACPR”) and regulated by the Autorité de contrôle prudentiel et de 
resolution and the Autorité des marches financiers (“AMF”) disseminates research in France; GSI - Sucursal en España (Madrid branch) authorized in 
Spain by the Comisión Nacional del Mercado de Valores disseminates research in the Kingdom of Spain; GSI - Sweden Bankfilial (Stockholm branch) is 
authorized by the SFSA as a “third country branch” in accordance with Chapter 4, Section 4 of the Swedish Securities and Market Act (Sw. lag 
(2007:528) om värdepappersmarknaden) disseminates research in the Kingdom of Sweden; Goldman Sachs Bank Europe SE (“GSBE”) is a credit 
institution incorporated in Germany and, within the Single Supervisory Mechanism, subject to direct prudential supervision by the European Central 
Bank and in other respects supervised by German Federal Financial Supervisory Authority (Bundesanstalt für Finanzdienstleistungsaufsicht, BaFin) and 
Deutsche Bundesbank and disseminates research in the Federal Republic of Germany and those jurisdictions within the European Ec  onomic Area
where GSI is not authorised to disseminate research and additionally, GSBE, Copenhagen Branch filial af GSBE, Tyskland, supervised by the Danish 
Financial Authority disseminates research in the Kingdom of Denmark; GSBE - Sucursal en España (Madrid branch) subject (to a limited extent) to local 
supervision by the Bank of Spain disseminates research in the Kingdom of Spain;  GSBE - Succursale Italia (Milan branch) to the relevant applicable 
extent, subject to local supervision by the Bank of Italy (Banca d’Italia) and the Italian Companies and Exchange Commission (Commissione Nazionale 
per le Società e la Borsa “Consob”) disseminates research in Italy; GSBE - Succursale de Paris (Paris branch), supervised by the AMF and by the ACPR 
disseminates research in France; and GSBE - Sweden Bankfilial (Stockholm branch), to a limited extent, subject to local supervision by the Swedish 
Financial Supervisory Authority (Finansinpektionen) disseminates research in the Kingdom of Sweden.  

General disclosures 
This research is for our clients only. Other than disclosures relating to Goldman Sachs, this research is based on current public information that we 
consider reliable, but we do not represent it is accurate or complete, and it should not be relied on as such. The information, opinions, estimates and 
forecasts contained herein are as of the date hereof and are subject to change without prior notification. We seek to update our research as 
appropriate, but various regulations may prevent us from doing so. Other than certain industry reports published on a periodic basis, the large majority 
of reports are published at irregular intervals as appropriate in the analyst’s judgment. 

Goldman Sachs conducts a global full-service, integrated investment banking, investment management, and brokerage business. We have investment 
banking and other business relationships with a substantial percentage of the companies covered by our Global Investment Research Division. 
Goldman Sachs & Co. LLC, the United States broker dealer, is a member of SIPC (https://www.sipc.org).  

Our salespeople, traders, and other professionals may provide oral or written market commentary or trading strategies to our clients and principal 
trading desks that reflect opinions that are contrary to the opinions expressed in this research. Our asset management area, principal trading desks and 
investing businesses may make investment decisions that are inconsistent with the recommendations or views expressed in this research. 

The analysts named in this report may have from time to time discussed with our clients, including Goldman Sachs salespersons and traders, or may 
discuss in this report, trading strategies that reference catalysts or events that may have a near-term impact on the market price of the equity securities 
discussed in this report, which impact may be directionally counter to the analyst’s published price target expectations for such stocks. Any such 
trading strategies are distinct from and do not affect the analyst’s fundamental equity rating for such stocks, which rating reflects a stock’s return 
potential relative to its coverage universe as described herein. 

We and our affiliates, officers, directors, and employees, excluding equity and credit analysts, will from time to time have long or short positions in, act 
as principal in, and buy or sell, the securities or derivatives, if any, referred to in this research.  

The views attributed to third party presenters at Goldman Sachs arranged conferences, including individuals from other parts of Goldman Sachs, do not 
necessarily reflect those of Global Investment Research and are not an official view of Goldman Sachs. 

Any third party referenced herein, including any salespeople, traders and other professionals or members of their household, may have positions in the 
products mentioned that are inconsistent with the views expressed by analysts named in this report. 

This research is not an offer to sell or the solicitation of an offer to buy any security in any jurisdiction where such an offer or solicitation would be 
illegal. It does not constitute a personal recommendation or take into account the particular investment objectives, financial situations, or needs of 
individual clients. Clients should consider whether any advice or recommendation in this research is suitable for their particular circumstances and, if 
appropriate, seek professional advice, including tax advice. The price and value of investments referred to in this research and the income from them 
may fluctuate. Past performance is not a guide to future performance, future returns are not guaranteed, and a loss of original capital may occur. 
Fluctuations in exchange rates could have adverse effects on the value or price of, or income derived from, certain investments.  

Certain transactions, including those involving futures, options, and other derivatives, give rise to substantial risk and are not suitable for all investors. 
Investors should review current options and futures disclosure documents which are available from Goldman Sachs sales representatives or at 
https://www.theocc.com/about/publications/character-risks.jsp and 
https://www.fiadocumentation.org/fia/regulatory-disclosures_1/fia-uniform-futures-and-options-on-futures-risk-disclosures-booklet-pdf-version-2018. 
Transaction costs may be significant in option strategies calling for multiple purchase and sales of options such as spreads. Supporting documentation 
will be supplied upon request.  

Differing Levels of Service provided by Global Investment Research: The level and types of services provided to you by the Global Investment 
Research division of GS may vary as compared to that provided to internal and other external clients of GS, depending on various factors including your 
individual preferences as to the frequency and manner of receiving communication, your risk profile and investment focus and perspective (e.g., 
marketwide, sector specific, long term, short term), the size and scope of your overall client relationship with GS, and legal and regulatory constraints.  
As an example, certain clients may request to receive notifications when research on specific securities is published, and certain clients may request 
that specific data underlying analysts’ fundamental analysis available on our internal client websites be delivered to them electronically through data 
feeds or otherwise. No change to an analyst’s fundamental research views (e.g., ratings, price targets, or material changes to earnings estimates for 
equity securities), will be communicated to any client prior to inclusion of such information in a research report broadly disseminated through electronic 
publication to our internal client websites or through other means, as necessary, to all clients who are entitled to receive such reports. 

All research reports are disseminated and available to all clients simultaneously through electronic publication to our internal client websites. Not all 
research content is redistributed to our clients or available to third-party aggregators, nor is Goldman Sachs responsible for the redistribution of our 
research by third party aggregators. For research, models or other data related to one or more securities, markets or asset classes (including related 
services) that may be available to you, please contact your GS representative or go to https://research.gs.com. 

Disclosure information is also available at https://www.gs.com/research/hedge.html or from Research Compliance, 200 West Street, New York, NY 
10282. 

© 2022 Goldman Sachs.  

No part of this material may be (i) copied, photocopied or duplicated in any form by any means or (ii) redistributed without the prior written 
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