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Navigating China Internet

With the upcoming 3Q results season, we present our preview for eCommerce
companies where we expect general softness in 3Q top line growth & 4Q revenue

guidance on weak macro/consumption, yet with margin upside across the board on
rational marketing spending and cost controls. Key bright spots could include our
expectations of Alibaba’s return to positive earnings growth for both China
commerce & group EBITA for the Sep quarter (after 4 quarters of earnings declines),
potential record high JD Retail 3Q operating margin (GS: 4.9% from 4.0% last year,
showecasing JD's long-term margin target of mid-to-high single digit for JD Retail is
within reach) and we expect healthy >20% GMV growth at market share gainers
PDD (given leadership in Duo Duo Grocery and focus on lower ticket
size/value-formoney products) and Kuaishou (via. live-streaming shopping and
official launch of all-purpose shopping for upcoming Singles’ Day). As shared in our
recent key investor feedback & debates from global marketing trip takeaways, we
continue to prefer local services & eCommerce verticals with staples/supermarket

outperforming discretionary categories in the current macro set-up with brand
advertising to lag the pace of consumption recovery. Within the note, we revise our
forecasts on eCommerce names based on retail sales data, parcel volume trackers,
and National Day Holiday observations, present latest 11.11 rules and differences in
this year, and summarize updates of PDD'’s cross-border eCommerce initiative Temu.

m Softness in 3Q top line growth, along with soft growth in national online retail
goods sales (+6.5%/6.3% yoy in August/July vs. 6.2% in May-June) as Covid
restrictions amid the Omicron variant led to frequent local lockdowns. Our macro
team estimates that a reopening will probably be delayed until at least Q2
2023 (link). We now expect 3Q22E GMYV growth: Kuaishou (+28%) > PDD
(+24%) > JD (+8%) > BABA (-4%) > VIPS (-9%), and group revenue growth of
PDD (+36%) > JD (+10%) > BABA (+4%) > VIPS (-10%) respectively, expecting
Kuaishou, PDD and JD to continue to take share (6% industry 3Q growth in our
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estimate, see details in Exhibit 2).

4Q top line guidance may potentially come in weaker-than-expected due to
macro/lockdowns, as we highlighted in our recent report key investor feedback &
debates from the latest global marketing trip, and we lowered our prior estimates,
expecting 4Q22 growth remains close to 3Q level. The grand promotion Singles' Day

could be more intense than usual, as we see more aggressive promotions across
both traditional big three eCommerce platforms and short-form video platforms
Douyin and Kuaishou (more details in Exhibit 14), while we expect margins to remain
resilient despite increased promotions, as the coupons are issued by merchants and
platforms together. National Day Holiday updates: Nationwide tourist volume
was soft as expected (see our Asia Pacific Conglomerates & Gaming analyst Simon
Cheung’s Golden Week data analysis), -39% vs. 2019 level or -18% yoy. Tourism
revenue was 44 % of 2019 level or -26% yoy, weaker than Mid-autumn Festival in
Sept (61%) and Dragon Boat Festival in June (66%). On eCommerce, the State

Post Bureau reported parcel volume growth of 7.2%/2.6% for collection and delivery
respectively, slightly improving from Sept’'s 2.6% yoy.

Despite headwinds on top lines, we see upside for margins for Alibaba & JD from
cost controls, while some downside risks for PDD on continued investment into
Duo Duo Grocery and step up in developing its international business Temu.

O ForAlibaba (GSe: CMR -4%, group EBITA +11% yoy), we expect a
turnaround in BABAs China commerce and group EBITA growth in 3Q
(2QFY23) on its disciplined spending on Taobao Deals, Tao Cai Cai, Freshippo
and local services. We also view the conversion to a dual-primary listing which
the company expects to be effective before the end of 2022 as a potential
nearterm catalyst for the share performance. We believe upon HKEx's
approval, the conversion should help bring potential Southbound connect
inclusion and inflows to Alibaba (see our published comments here).

O For JD (GSe: group revenue +10%, JD Retail margin 4.9%), we expect
significant margin expansions in 3Q for JD group (we model group adjusted
net margin to improve by 80bps) and JD Retail (90bps in our estimate) on
scale down of Jingxi Pin Pin, margin improvement in JD Logistics and
optimized S&M spending. JD research institute released National Day Holiday
consumption observations, where sales of smart phones and FMCG
remained healthy.

O For PDD (GSe: group revenue +36%, marketing services +27%, adjusted
EBIT Rmb4.9bn), we see some downside risk in 3Q group adjusted operating
profit compared with street consensus of Rmb73bn, as we do not expect a
large take rate increase in 3Q due to limited sales festival, and expect a
step-up in investments and model group adjusted operating profit of
Rmb4.9bn, +50% yoy, with its core domestic marketplace business to sustain
a 30%+ adjusted EBIT margin (see more details on TEMU's management,
product offerings, supply chains, user acquisition strategies and investment
scale, as well as our hypothetical UE analysis within). These being said, we
still like PDD on (1) its proven strong profitability of its domestic main PDD



Goldman Sachs China Internet

platform, (2) strength and large exposure to the fresh & agriculture category,
which is still at its early stage of online penetration, (3) recent onboarding of
new brands/merchants in PDD's 6.18 festival (some for the first time), which
will support PDD'’s online marketing take rate expansion in upcoming 4Q
Singles’ Day festivals in our view, and (4) users favoring more lower ticket size
and value-formoney products under the current macro environment.

® 2023 outlook: Investors, especially overseas investors, are tracking closely any
updates to China’s Zero-Covid policy and reopening plan. Our macro team
recently lowered its 2023 China GDP forecast (see link) to 4.5% yoy (prior: 5.3%),
assuming reopening in 2Q23 and lowered 2Q23 sequential growth at the initial
stage of reopening, and they expect the biggest growth boost would likely occur
from mid-2023 to mid-2024. In-line with our house view, we have also lowered our
2023 online goods sales growth to 10% yoy (prior 12%) (see Exhibit 5). Therefore,
we trim FY23 revenues by -4% to 0% across the eCommerce names (see Exhibit
5).

We are Buy-rated on PDD (TP: US$95, unchanged), Kuaishou (TP: HK$112,
unchanged), JD (TP: US$83.0/HK$325.0, prior: US$870/HK$338.0), Alibaba
(US$137/HKS$134, prior: US$149/HK$146), and Neutral-rated on Vipshop (TP: US$10.1,
prior: US$11).

Also see relevant reports by the team:

® China Internet: Key investor questions & feedback from global marketing trip, Oct 6,
2022

m Navigating China Internet: eCommerce tracker: Services, mobility, apparel bright
spots in Aug on re-opening; softer Sep thus far, Sep 16, 2022

®  Navigating China Internet: Top 400 app tracker: Engagement trends reversing since
early Sep vs. Aug on renewed Covid containment, Sep 16, 2022

® China Internet: Short-form video-rization: Assessing the potential ceiling and lessons
from China, Sep 4, 2022

m  Navigating China Internet: 2H Outlook: An easier set up; prefer local services &
eCommerce; advertising to inflect in 4Q, Jul 12, 2022

Exhibit 1: Despite 3022 setup not as favorable due to soft consumption recovery and Covid resurgence, we see potential upside to JD,
BABA, VIPS margins relative to the street consensus
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Source: Company data, Goldman Sachs Global Investment Research, Visible Alpha Consensus Data
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Exhibit 2: GMV growth comparison across key players
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Exhibit 3: GMV growth comparison across key players at a glance
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Exhibit 4: Our macro team recently lowered its 2023 China GDP forecast, now assuming reopening in 2023

New Previous New Previous
YoY% YoY% QoQ% SAAR QoQ%, SAAR

2020 2.2 22

2021 8.1 8.1

2022 3.0 3.0

2023 4.5 53

2024 4.6 46

2020 a1 6.9 6.9 35.3 353
Q2 3.1 31 55.1 551
Q3 4.8 48 14.3 143
Q4 6.4 6.4 10.4 104

2021 a1 18.3 18.3 24 24
Q2 7.9 79 6.1 6.1
Q3 4.9 49 16 16
Q4 4.0 40 5.7 57

2022 a1 4.8 48 5.7 57
Q2 0.4 04 -10.0 -10.0
Q3 3.5 3.5 14.0 14.0
Q4 3.3 3.3 5.0 5.0

2023 a1 2.9 30 4.0 45
Q2 6.2 74 2.0 6.5
Q3 4.5 5.4 7.0 55
Q4 4.5 52 5.0 45

Source: NBS, Goldman Sachs Global Investment Research

Exhibit 5: Our estimate changes at a glance

Adj. net profit (Rmb

GMV yoy % 2022E 2023E Revenues yoy % 022E 2023E bn) 2022E 2023E

BABA BABA 4% 1% 10% BABA 143 164 185

D JD 10% 14% 10% JD 24 6 45

FDD FDD 19% 21% PDD 28 26 37

Vipshop Vipshop 2% Vipshop 3] 3] G
b LS LS 2022E 2023E 2024E 3: Lo s 2022E 2023E 2024E

BABA 2% 4% 4% BABA 3% 2% %

1D 1% 3% 5% JD 4% 3% 5%

PDD POD 0% 2% 0%

Vipshop Vipshop -2% -2% -3% ViIpshop 0%

LI 20226 2023E 2024g Revemesestvs 2022E 2023E 2024p AU netprofit est. 2022E 2023E 2024E

consensus Consensus Y5 Cconsensus

BABA -6% 7% —10% BABA 19 3% -4% BABA 1% 2% 3%

D 2% 7% ~11% JD 1% -4% 8% JD 6% 6%

PDD 1% 3% 5% FDD 2% 6% -5% POD -10% -21%

Vipshop L 0% 3% —15% Vipshop 1w 3% -15% Vipshop 0% 0% 7%

BABAS data is calendarized to compare with other companies

Source: Goldman Sachs Global Investment Research
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Exhibit 6: National Day Holiday (10.1-10.7) parcel volume growth of 7.2%/2.6% for collection and delivery respectively, slightly improving
from Sep’s 2.6% yoy
Daily parcel volume tracker
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Source: State Post Bureau, Ministry of Transportation

Exhibit 7: Timespent on eCommerce has normalized further in the last three weeks of Sep
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Exhibit 8: Most discretionary spending categories remain weak in the past few months
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Exhibit 9: PDD continues to outperform in MAU growth in Aug, Exhibit 10: China eCommerce: Gross GMV share % by platform
+29% yoy, compared with 12%/2% for JD/Alibaba (yearly)
MAU trend across key eCommerce platforms
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Exhibit 11: China eCommerce: Gross GMV share % by platform Exhibit 12: During the 7-day National Day holidays, the tourist
(quarterly) volume declined further from a low base last year
Taob Tmall =JD =PDD VIPS =SFV National Day holiday travel/consumption
mhacheo mimal == - (yoy growth;l Y P m2019 =2020 2021 ~2022
100% 162%
0, -
40% Note: » based on the daily average; N
80% 30% - (Oct 1-8 for 2020 and Oct 1-7 for
20%
60% 10%
0%
40% 4 -10%
22% -20%
20% -30% - -26%
40% - -69%
Nationwide tourist  Nationwide Volume of  Nationwide movie
0% volume tourism income  domestic airline box office
1Q21 2Q21 3Q21 4Q21 1Q22 2Q22 3Q22E  4Q22E passengert
Source: Company data, Goldman Sachs Global Investment Research Source: Yicai.com, East Money, Ministry of Transportation, Goldman Sachs Global Investment
Research

Exhibit 13: Considering the Covid control measures, people prefer
short trips around their cities over long journeys

YoY 2022 Golden week travelling behavior RMB
120% 6501 700
100% ~100% 600
80% ikl 500
(]

60% 400
300

40% 30%
. 200

20% - 100
0% —— — —— 0

Local tourism  Camping order  Local hotel Camping cost
spending per (yoy) spending per per capita - RHS
capita (yoy) capita (yoy)

“Note: Compared with the Mid-Autumn Festival, it is increased by ~30%.

Source: Ctrip, Yicai.com, Data compiled by Goldman Sachs Global Investment Research

The authors would like to thank David Ma and Weiting Tang in our Internet team for their
contribution to this report.
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11.11 Shopping Festival

11.11 shopping festival remains a key event for investors to watch out for to gauge a
sense of the recovery pace. We believe traditional eCommerce players continue to face
pressures from Douyin/Kuaishou, who are more actively participating in this year's
11.11, despite having a 4Q21 low base (to a less extent for JD and PDD). Similar to this
year's 6.18, the festival will kick off 4 hours earlier than usual (at 8:00 pm), to provide
consumers convenience and better engagement, with discount levels higher than
previous years. For SFV players, we observe Douyin focus more on low-price
products/top-hit SKUs/merchandise itself vs. traffic allocation in the past. Kuaishou is
also planning to officially launch its shelf-base eCommerce in this year's 11.11 Shopping
festival period, which was beta-tested in August. Traditional eCommerce players
increasingly focus on content creation through livestreaming & short-form video
formats. For example, JD introduced various livestreaming events, including “JD Flash
Streaming” (“IHZ:N#& " in Chinese), which takes place between 8pm to midnight every
day during the festival and focuses on top-selling items. We also note that Jiaqi Li
returned to Taobao Live on Sep 20, 2022, after a pause of livestreaming for 109 days,
and in the 2021 11.11 shopping festival pre-sale (Oct 20, 2021), Jiaqi Li's single day GMV
exceeded Rmb11.5bn (see link). We estimate Jiagi Li's GMV contribution to Taobao Live
during the 11.11 whole period was around ¢.20-30%.

Douyin eCommerce

B Douyin has revamped its eCommerce subsidy plan to focus more on product sales
itself instead of product marketing exposure, as competition from other platforms
intensifies and Douyin’s timespent is reaching closer to the ceiling. Douyin is also
increasing its contribution to product promotion/discount to boost sales and win
market share, despite intensified competition.

® As highlighted in our latest Short-form Video-rization report, we expect Douyin to

reach Rmb2tn (+67% yoy) in GMV in year 2022, representing 9% market share in
eCommerce and further improving to 10%/14%/24% market share in 2025E
respectively in our bear/base/bull case. We compare Douyin's 2021 and 2022 11.11
shopping festival strategy below.

Kuaishou eCommerce

m  Kuaishou is planning to officially launch its shelf-base eCommerce in this year’'s 11.11
Shopping festival period, which was beta-tested in August.

11 October 2022 9
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Exhibit 14: 11.11 shopping festival timeline across platforms

10.01 10.20 10.24 10.31 11.04 11.06 11.10 1.1

15t presale & down payment 1%t final payment warm up & 2" presale m

red envelop & cash coupon distribution

4 | planting grass presale & down payment “Eﬂ;l a“::"s:;'s'g Scenar‘lj%s;uzrgr;gsssz rs'°d end Climax
JD.COM

q first round sale second round sale
Epayinengreriod (final payment) (coupon + general promotion)
Q0 warm up (KOLs plant grass, brands livestream, distribute coupons and presale, etc.) s
tO - 4 il Festival

Source: ebrun.com, 163.com, Data compiled by Goldman Sachs Global Investment Research

Exhibit 15: We observe similar level of promotion/discounts vs. 6.18, but higher vs. prior years

Tmall JD.com
6.18 Festival General promotion (Rmb) Discount rate General promotion (Rmb) Discount rate
T R
2020 Rmb40 off every Rmb300 purchase 13% Rmb40 off every Rmb300 purchase 13%
2021 Rmb30 off every Rmb200 purchase 15% Rmb30 off every Rmb200 purchase 15%
2022 Rmb50 off every Rmb300 purchase 17% Rmb50 off every Rmb299 purchase 17%
11.11 Festival General promotion (Rmb) Discount rate General promotion (Rmb) Discount rate
2020 Rmb40 off every Rmb300 purchase 13% Rmb40 off every Rmb300 purchase 13%
2021 Rmb30 off every Rmb200 purchase 15% Rmb30 off every Rmb200 purchase 15%
2022 Rmb50 off every Rmb300 purchase 17% Rmb50 off every Rmb299 purchase 17%

Source: ebrun.com, Data compiled by Goldman Sachs Global Investment Research

Exhibit 16: JD Retail margin was not negatively impacted, despite
higher 6.18 discounts this year

JD Retail EBIT (Rmb mn) ====6.18/11.11 Festival Discount Rate % Retail EBIT Margin %
10,000 17% 18.0%
9,000 16.0%
8,000 14.0%
7,000
5,987 12.0%
6,000
4,859 5344 10.0%
5,000 ’
3,955 8.0%
4,000
0,
3,000 6.0%
3.4%
4.0%
2,000 2.6% 1.9% 2.6% 2.1% o
1,000 2.0%
0 0.0%
2Q20 4Q20 2Q21 4Q21 2Q22

Source: Company data, Goldman Sachs Global Investment Research

11 October 2022 10
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Exhibit 17: Major eCommerce players offer sizable discount to customers and varied support for merchants
Promotional activities across major eCommerce platforms

2022 11.11 Festival

Promotion Activities

Merchant Support

-Increased traffic exposure in
search/front page/discover etc.
-Free 11.11 festival decor

discount

Baitiao

-Increased traffic exposure in
search/front page/discover etc.
-Free access to online
marketing tools

-Free 11.11 festival decor

-50 off every 299 purchase

-30 off every 200 purchase
Super Jingtie coupon
-Interest free installment via JD

-Price-break discount

using Douyin Pay

-Interest free installment via

Douyin Monthly Pay

SFV

up PK.

(amount/threshold TBA
-Low price product flash sales
-Random discount on purchase

-Increased traffic exposure for
Planting-Grass livestream and

-Public domain traffic support
for merchant livestream heads-

-50 off every 300 purchase
discount

-No-threshold red packet cash
coupon distribution

-Low price flash sales

-Play games to win large
coupons

-Price-break discount "66
Shopping Cash"
(amount/threshold TBA)
-Targeted coupon for high
purchasing power customer
-"10 thousand people team
purchase" pre-sale event

-Twice as much traffic
exposure for merchants with
quality Planting-Grass content
-Increased traffic exposure for
new/best-selling products

Source: ebrun.com, 163.com, Company data, Goldman Sachs Global Investment Research

Exhibit 18: Douyin 11.11 shopping festival promotion strategy comparison

11.11 Douyin Festival

Core Promotion Event

Platform Contribution

Content Strategy

-Increased traffic exposure and
traffic purchase discount
coupon for KOL/merchant
promoting products through
livestreaming/SFV

-Mainly traffic exposure support
and discount coupon for
purchasing additional
marketing resources on Douyin

-Various content events to
promote KOL/merchant
engagement, including Good
Product Livestreaming, SFV
Topic Challenge and 5
ranking/task competitions

-Price-break discount across
stores

-Low price flash sales in
Douyin Store

-Increased traffic exposure for
high value-for-money products
in Douyin Store

-Traffic exposure support for
merchants and high value-for-
money products

-Platform funded purchase
discount/payment/installment/r
eturn insurance subsidies

-Only reserved Good Product
Livestreaming, SFV Topic
Challenge

Year 2021 Year 2022 GS Take

-2022 promotion center directly
upon product sales and low price
while 2021 promotion center upon
traffic exposure for
KOL/merchants, echoing Douyin's
upgrade in strategy from interest
eCommerce to universal interest
eCommerce with strong emphasis
on shelf eCommerce

-Douyin ramped up subsidy
contribution in 2022 compared to
2021, with more out-of-pocket
subsidy plan for customers

-Douyin simplified content strategy
for KOL/merchant in 2022 and
focus more on product sales than
product marketing

Source: Company data, Goldman Sachs Global Investment Research

PDD: addressing key questions on margins; TEMU updates; Buy

11 October 2022

3Q Preview

®  \We estimate 3Q revenue growth of 36% yoy (unchanged), on the back of +24%
GMV growth (unchanged), with 3Q adj. net margin of 18.1% or adj. net profit of

Rmb5.3bn (unchanged).

We see some downside risk in group adjusted operating profit compared with Street

consensus of Rmb7.3bn, as we expect a step-up in investments and model group
adjusted operating profit of Rmb4.9bn, +50% yoy, with its core domestic
marketplace business to sustain a 30%+ adjusted EBIT margin. These being said,
we still like PDD on (1) proven strong profitability of its domestic main PDD
platform, (2) its strength and large exposure to the fresh & agriculture category,
which is still at its early stage of online penetration, (3) recent onboarding of new
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brands/merchants in PDD's 6.18 festival (some for the first time), which will support
PDD'’s online marketing take rate expansion in upcoming 4Q Singles' Day festivals in
our view, and (4) users increasingly favoring lower ticket size and value-formoney
products in the current macro environment.

Estimate changes and valuation

®  Our estimates over 2022-24E are broadly unchanged. Maintain Buy and our 12-m

DCF-based TP of US$95.0 (unchanged), factoring in FX changes: USD/CNY 70 (prior:

6.6), offset by disciplined spending on sales & marketing and improved margins.

®  Our numbers have already factored in our analysis on TEMU, see more details

below.

Exhibit 19: PDD GMV growth forecast

PDD GMV (GSe) (yoy %)

=g New est.

80%
70%
60% g9 679
50%
40% 46
30%
20% 23%

o 22%
10% 17% 20%20% <%
0%

B
24% 25% 19 22%
13% : 15% 15%
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Exhibit 20: PDD profitability forecast

Adj. net margin

mmmAdj. netincome (Rmb bn)

40%
35%
30%
25%
20%
15%
10%
5%
0%
-5%
-10%

Source: Goldman Sachs Global Investment Research

Source: Company data, Goldman Sachs Global Investment Research

Exhibit 21: Our estimate on PDD’s profit breakdowns

Mein platiorm EBIT .20 41,096 437594 53278 2813

margin 5% 40% It 5% 13%
Dmg'oenct fom COF & Intematonal 19,529) 14,258} 115232} (13,143 15,786}
83 % ofmain pistinm £ 5T £3% 35% 35% -25% Z21%
‘Group adl. EBIT 1,671 26,838 28162 40135 274}
margin 12% 2% 0% 2% 4%

40%. 8% 50% 4% 50% 35% 38% 4% 5% 5%
15477} 4321} 941} 153} 2973 (3,9487) 14,147) (h513) (4501) 537} 1,580}
£3% 7% 2% 6% -45% -35% 5% <T% 35% 2%
3486 351 EIT 10542 4,279 T.740 4384 T4 E.HE 2E10
14% 15% % 15% % 1% 21% 15% 0% 19% 3%

Source: Company data, Goldman Sachs Global Investment Research

TEMU

m  On the 2Q22 earnings call, CEO Mr. Lei Chen mentioned the cross-border

11 October 2022

eCommerce project for the first time. He commented that the company has a young
team and continues to explore new opportunities, and overseas is one of them. The
company will not simply repeat what precedents have done and strive to create
unigue values for users, and management recognize there will be challenges and it
takes time to accumulate experience.

On Sept 1, PDD officially launched its multi-category B2C cross-border eCommerce
platform TEMU (slogan: “team up, price down”) in the US as its first stop. Alongside
its app, Temu also has a website (us.temu.com) tailored to US users’ shopping
behaviors. It inherits PDD’s high value-formoney strategy featuring
white-labeled merchandises that are priced as low as US$0.14 with free shipping.
TEMU reportedly (link) requires merchants to price items on TEMU platform lower
than their wholesale prices.
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m  TEMU reportedly (link) operates a quasi-1P model, where merchants deliver
products to TEMU's centralized warehouse and TEMU is responsible for subsequent
product pricing, marketing and shipping. It now offers no onboard charges and 0

commissions to encourage merchants to participate.

B Temu has gained strong momentum since launch, totaling over 540,000 downloads
and ranking No.16 in the US Apple App Store's Shopping Category with top-selling
merchandise sold over 17k pieces since launch (as of Oct. 5, 2022). According to
Similarweb, TEMU has reached ¢.60% of Wish (launched in 2011 and was called US
version of PDD, with MAU of 27mn in 2022, down from 108mn as of end-2020 due
to product quality) in number of daily unique visitors, which averaged ¢.400k since
the end of TEMU's beta test on Sep. 13.

Exhibit 22: TEMU

development timeline

End Beta Test & Begin Grand Opening PDD Cross-borde r Subsidy Plan Roll-out
PDD Official Confirmation Sales
iIx_0 TEMU ends its Beta testand stans to PDD launched cross-bord er merchant
TEMU POD confirmed in 2022 eamings cal offer general merchandse in addition to stlmdyplm,lm_lud_lm Inrl]—ﬂ_:rmo
that it is indeed launching a ;3:& apparel. TEMU alsolaunched its Grand mer chant commission/deposit plan and
border e Commerce platf orm Opening sales (30%off sitewide discount planstocultivate 100 cross-border brands &
andfree shipping/reums). 10,000 rose-border merchants
& 4 i
g7 Sep1 Sep 16
v Aug 29 : Sep 13 + Sep 19
Reported Sep U.S. Launch TEMU Official Launch mmnr.:;pﬂlabs
PDD was reported tobe launching 2 PDO0's cross-border eCommerce TEMU launched its first thematic sales,
mult kcategary B2C o ossborder platform, TEMU, officialy leunched in Halloween Spedial Salesfeatwing
eCommerce platfarm in mid-Sep with the the U5 asreported, with categary costumes and décor with price as low
LS. as its first stop. limited to apparelin Beta test. 2250.99 per item with free shipping

Source: Company Information, Latepost, Sina.com, Data compiled by Goldman Sachs Global Investment Research

Exhibit 23: Current best-seller on TEMU platform price and shipment comparison across major US eCommerce platforms

Product ASP

Shipment Fee

Time for
Shipment

Free Shipment
Threshold

amazon AlI2XPress  same fmaches: s

FHEcow

1

1

I

]

1

1

:

1 _—
[} -
(AL

X

. :

: US$3.89 : uss4.75 UsS5$23 99 US$s 51 Us%8.00

! 1

]

: Free* E Us$2.25 Us$15.68 US$1.48 US$3.99

! 1

: 10 days ! 18 days 6 days 35 days 13 days

! |

: UsS$4s +* | no free shipping UsS$25 + vary by procuct US329 +

*TEMU is in grand opening sales and is offering free shipping on all products. after the sales ends, free shipment threshold will rise to US$49. Time for shipment is calculated using the midpoint of each
platform’s estimated time of arriva

Source: Company data, compiled by Goldman Sachs Global Investment Research
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Exhibit 24: TEMU has totaled over 540,000 downloads since Sep
launch in early October

600,000

500,000

400,000

300,000

200,000

100,000

0

9/1/2022

TEMU Accumulative Download Since Launch in U.S.

460,051

398,718
360,985,

301,419
200,038
51,994
15,554 I I |
S N I

9/8/2022 9/15/2022 9/22/2022

9/29/2022

543,233

Exhibit 25: TEMU's traffic has grown significantly since 13-Sep, and
has reached 60% of Wish.com as of 2-Oct, just 1 month since the

launch

900,000
800,000
700,000
600,000
500,000
400,000
300,000
200,000
100,000

SR S B R R
FE SIS SIS

TEMU VS. Wish.com Daily Unique Visitor

Wish e===TEMU

749,361 794,703

end Beta test
and begin "
Grand

Opening sales

591,970

Avg. ¢.400,000 472,711

48,345
>

P> L

Source: Sensortower, Data compiled by Goldman Sachs Global Investment Research

Management

Source: Similarweb, Data compiled by Goldman Sachs Global Investment Research

®  The cross-border eCommerce project is reportedly led by a number of PDD

11 October 2022

experienced management and Duo Duo Grocery managers, including PDD COO
Pingping Gu, Duo Duo Grocery multi-provincial primary manager Jiazhen Zhao, who
are in charge of merchant acquisition, and Gui Wu/Xingi Liu, who are in charge of
advertising/supply chain respectively.

PDD encourages Duo Duo Grocery provincial/regional managers to participate in the
cross-border eCommerce project. Each province/regional manager can bring 5 DDG
employees with 1+ years of experience.

Product offerings

® Full-category: home & gardening, pet, women/men/children apparel, shoes & bags,

electronics, beauty, sports and others.

User interface: emphasizes high-quality images to display products and the
website/app layout is more concise vs. PDD. It also has been hiring merchants with
design and photo shooting ability, to better satisfy US shoppers that typically have a
high standard for quality goods.

Competitive pricing: Temu has pricing advantages compared to similar
eCommerce platforms in the US. For example, most summer women'’s clothes
items are below US$20, and accessories/FMCG are less than US$10.
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Exhibit 26: Product offering by category on TEMU

Women’s Fashion

TEMU features white-label
women’s fashion priced
lower than US$20

Flasky sale | Erada i1 5:58:55 Flasks sale | Erka in 15:38:55 Flazk sale | Erecs i 15:38:55 Flach sale | Bl in 15:38:55

Raw Hem Flap Pocket Crop Denim Jac..  Cago Pt Flap Pocket Boyfriend Jears  Women's High Wast Skirny Jeans Me...  Ripped Wished Siraight Leg Jesrs W Women's Slim High-waisted Sireschy ..
$12.99 a7 sold YW $1399 1550 W 4549 L d W 3339 4 50id W 3699 : W

ok (1) W ww e [56) wrw s (104 W (1) w0

i

General Merchandise

TEMU currently emphasize
high value-for-money quality
for general merchandise
category that consumers
can purchase and use with

(g |

Flash wale | Endk in15.59.49

Flash sale | Endsin 155349

ease Double-bayer Mult-purpose Drain Ba Spcs. 25 250mR.5 A Sinch, Dish Towe..  PVC Cleaning Glowes Distraashing Cle.. 1 P Kitchen Batheoom Floor Graie 56 Tpc Collapsible Furnel, Food Furnel,
$0.99 43150l w3099 4481 seld W o0ge 235150 w069 158250 W 3039 e 1ok W
R kR0 100 FR LTI ki oy
KIDS' PET WOMEN'S
. PRODUCTS SUPPLIES BAGS
Other Categories

From . :

$0.99 iy
iy W

Under _ From

TEMU is also promoting  [a[0)
various categories that also
features  high  value-for-
money quality

Source: Company data, Goldman Sachs Global Investment Research

Supply chain

m  Operation & pricing: similar to DDG, merchants only provide a floor price and the
platform decides the listed price. The supply price is typically lower compared to
domestic platforms. If peer platforms offer the same SKU, the platform requires a
lower price. Temu is responsible for subsequent product pricing, marketing,
warehousing, logistics, etc.

®  Supply: sellers/merchants are required to prepare 5-7 days of avg daily sales
volumes in PDD’s Guangzhou warehouses in advance. Payment collection time is
“N+1" meaning one day post users’ confirmed recipient of the items.

m  # of SKUs: TEMU already has 3k+ SKUs and 70+ suppliers for home goods
category and 3k+ SKUs and 50+ suppliers for women's clothing.
® Logistics:

O Majority of the items are shipped from warehouses in Guangzhou and
shipping time are relatively unstable, vs. other cross-border platform that
plans to build overseas warehouses, aiming to shorten the shipping date
within 3-4 days.

O J&T, an express delivery company and logistics partner with PDD’s domestic
business, recently launched its cross-border product named " fiE %" in
Chinese (see link), that is advertised to provide attractive and stable

11 October 2022 15



Goldman Sachs China Internet

cross-border delivery service from China to the US/Europe.

User acquisition strategy and subsidies

m Target customer: mid-end consumers who prefer value-formoney products.

m  Subsidies: users can earn up to US$50 commission by sending friends invitations
to join the platform. It currently has no plans of making the “price chop”
functionality available, in consideration of overseas regulations such as unfair
competition.

® Investment scale: TEMU reportedly (link) have Rmb1bn of advertising budget in
Sep. 2022 distributed across Facebook (30%), Google (35%) and content channels
such as TikTok (25%) with primary advertising target being increasing new
registered users, more important than increasing GMV.

Exhibit 27: Hypothetical Unit Economics for Temu

Hypothetical long-term UE Hypothetical early stage UE

Average order size (US$) 75 Average order size (US$) 20
# of items in a basket 7.6 # of items in a basket 3.0
Average price of goods (US$) 10 Average price of goods (US$) 7
|
Procurement COGS (US$) 26 Procurement COGS (US$) 18
Gross margin % 65% Gross margin % 10%
Fulfillment (US$) 15 Fulfillment (US$) 18
as % of GMV 20% as % of GMV 90%
promotion of 30% off, capped at US$30; invite friends
Marketing expenses (US$) 6 Marketing expenses (US$) 30 tojoin Temu can earn up to US$50 (from user
feedback, US$20 paid for 4 new invitations)
as % of GMV 8% as % of GMV 150%
Other COGS & expenses 23 Other COGS & expenses 23
as % of GMV 31% as % of GMV 116%
Net profit per order (USS) 45 [
Net margin % 6% Net margin % -346%

Source: Sina, Goldman Sachs Global Investment Research
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Exhibit 28: Qur valuation scenario analysis for PDD

Pinduoduo

) ) Base case Bearcase
Scenarios for valuation

Valuation methodology 2023E-30E DCF 2022E-SOTP
Growth Core platform eCommerce business
GMV 25-30E CAGR of8%, with slight 2;;;:":;‘-0;“:2'2‘;;“5“;;: rt:.”:'"i:;‘in
improvement in take rate, revenue 25- line with our bear case fnrrle
30E CAGR 8%
Uss54
Valuation breakdown Margin No valuation for Duoduo Grocery
and cash
Operating margin stabilizes at c.30%
level
Implied 2023E P/E 35x 18x

Source: Goldman Sachs Global Investment Research

Exhibit 29: Estimate changes at a glance

New

Chg 2024E
Total revenues (Rmbmn) 120,793 0% 143,694 0% 173,808 0%
Non-GAAP net margin 23.2% Opp 18.3% -0.4pp 21.1% Opp

Source: Goldman Sachs Global Investment Research

Exhibit 30: Our annual & quarterly forecast

Active buyers LTM (in mn) Taa BE bad Hi a0 a6 a2 am 830 a4
GMV 1667600 2441000 2001644 ISHBOT 3008006 GES260  E02047  TOSA87 825730 BeTVED T14023
Yot G6% 4% 2% 17% 13% 20% 0% 2% 245 2%

1%
Transaction commissions 5TBT 14,140 25,695 37 087 50,381 3.008 4724 5,501 6215 6,423 7,454 B 54
Yot Ii% 1445 e 2% 6% 164% 151% 108% 1% 107% G S5 2%
| Markeling services 47,354 72,563 94916 106432 123,251 Woan 17,546 22,425 10,150 25173 22803 287 20,92
Yor 7% 51% % 12% 16% E4% ] 19% 25% 2% 27% 28% T6%
Merchandise sales 5751 7.246 183 176 176 1.958 B2 62 a4 51 a1 [ [
Tuotal revenue 0402 §3.950 120,753 143,604 173.808 23046 H.506 .23 23,704 31440 29,260 36,24 20.001
¥o¥ 9Tk 8% 20% 199 195 89% 5% 2% 7% 26% 368 2% 2%
1 Arksing (ake rate 2.69% 2.95% 3.16% 302% 3.09% 314%  Z70%  373%  301% 35T Z7oW 305 Z8%
Costof revenues 19,279 ERANE ] 32100 241 47,011 789 B.550 6,516 7,160 T 62 7,708 9,280 8472
Grass profit, non-GAAP 40,245 62,2 BRTZZ M4 126,836 15,156  WO56 AT 16643 1560 27,05 20,628
Product d2/EI0pment expenses (5,892} (B953) (12314) (15286 (21075 (2329 (2427) (2023 [Z569) (@474} (3560) (3 354)
Sales & MEMEng expenses ¥ oowe5® e sasn®  mszie® oo F nzam” oosn® oozes” 1zt s 7" ere®  (amn”
General and adrm. eupences 1,507 (1.541) (2761} (2.814) 2.543) 434 (335 (420 (503 [585) (7E8) (558}
Dperating prafit, GAsP (9,380} & 807 20,083 21,315 33,008 1,937 2138 E,007 2154 3,328 5,00 @9
Opemting proft, bon-GAAP {5,767) 11,61 26,038 162 40,135 3185 1,261 8,400 3677 4879 7,740 434
Yot 302% 130% % 4% 230% 10 4% S5 - 1%
Irerest income [Esperss) 1,698 1821 3192 2765 3037 23 233 612 az M &1
Pre-tax profit (GAAP) (7.263) 0455 25,682 24080 36,047 2,416 2410 7,682 4695 7,281 3590
Income taxes - (1,934) (4,428} (4.830) {8,478} - - (BES) (1079 937y 1,368) (757} (1281 (1.072) (1,550)
et income, GARF (7,180 7780 21968 0,441 29571 (2005 2415 1,640 6,620 3758 5914 2834 5,209 4,365 7,032
Netincome, non-GAAP (2,965 13,830 28,037 26,288 36,696 (1,850 4125 3150 8,444 5309 T.750 4204 7144 6,074 a7
Diluted EPADE, GASP (Rrrib) (5.78) 13} WTE 13.24 1987 12.33) 1.69 1.15 461 281 4.09 1.95 3.58 206 475
Diluted EPADS, non-5AAF (Rmb) (2.39 EE| 1955 17590 2441 152 2189 221 588 BT 536 295 amn 412 593
GPH 67.6% 66,3 73.4% 727% 730% S15%  658%  BO5%  764% 737% TASH 0.9% 74.9% 70.9% 73.4%
GPH, nan-GAAR (ax merchandisa sk T4.0% T1E% TIE% 728% 730% 670%  719%  BOB%  76.3% 738%  TAE T1.0% 75.0% T10% T35%
0P, ng 0.7 12 4% by 18.6% 231% -14.3% 13.8% 15.2% 30.8% 15.7% 1.3 151% 20.0% 18.9% 23.0%
[Main plzttorm DPM. ng [groupDOG, GEe) IE % InE% 7% 194% 126%  390%  3@0%  50.3% S arow W% 7.8% 365% 3n.a%|
WPH. fg 08 1478 730% 10.3% 1% BEM 170%  146%  31.0% B 214 14T% 19.5% 1788 211%

Source: Company data, Goldman Sachs Global Investment Research
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Exhibit 31: Our 12-m DCF-based TP of US$95.0 (unchanged)

Active buyers LTM (in mn}
GMV/ Buyer (Rmb)
GMV (Rmb bn)
% vov
Revenue
% vov
Gross profit
Gross mangin
Sales & Marketing, non-GAAP
% ofrevenue
EBIT, non-GAAP
% EBIT margin
EBIT. non-GAAP post tax
Add: DBA
Less: Capex
% of revenue
(Increase) in Working Capital
FCF
% yoy
Terminal value
TOTAL FCF

DCF summary (10-Year)
Risk-free rate

Equity market premium
Beta
WACC

WACC
Terminal growth rate
Terminal muttiple

259 294 910 920
2,810 3,358 3,872 4,336
2,441 3,002 3523 3,989
46.4% 23.0% 17.4% 13.2%

93,950 120,793 143,654 173,808
57.9% 28.6% 19.0% 21.0%

62,232 88,684 104,453 126,797
86.2% 73.4% 727% 73.0%

43,190 51,163 62,842 67,676
46.0% 42 4% 437% 38.9%

11,671 26,838 28,162 40,135
12.4% 22.2% 19.6% 23.1%
9738 22 410 23523 33,659
1,495 1,464 1,554 1,694

3.287) @02) 474) 713)

3.5% 0.3% 0.3% 0.4%
13,562 16,639 13,391 10,593
21,508 40,211 37994 45,233

-17% 87% 6% 19%
21,508 40,211 37,994 45,233

Enterprise value
2023-30E FCF value
Terminal value

Net cash (2022F)
Equity value

2025E
925
4,727
4,372
9.6%
200,619
15.4%
150,306
T4.5%
77430
36.6%
56,069
27.9%
47114
1,469
B23)
0.4%
5112
52,873
17%

52,873

2026E
930
5.176
4,813
10.1%
226,205
12.8%
170,911
75.6%
83,753
37.0%
67,678
30.0%
57.045
1.239
(227
0.4%
7474
64,831
23%

64,831

2027E
935
5,543
5,275
9.6%
249,718
10.4%
189,365
75.8%
90,190
1%
77.346
31.0%
54,962
1,386
{1.024)
0.4%
8728
74,053

14%

74,053

940
6.126
5,758

9.2%

274.272

9.8%
206,535
75.3%
98,993
36.1%
83,230
30.3%
69,812
1,505
1.113)
0.4%
9578
79,780
8%

79,780

950
7.138
6,780

8.3%
322,180
8.0%
242,655
75.3%
117,195
36.4%
95,990
29.8%
80,288
1694
{1,282)
0.4%
10,862
91,661
6%
1,047,858
1,139,420

Source: Goldman Sachs Global Investment Research

Alibaba: Group & China Commerce EBITA growth turnaround; Buy

11 October 2022

2QFY23 Preview

®  \We now forecast BABA group revenue growth of +4% yoy, of which CMR growth of
-4%, on the back of -4% GMV growth (vs. -5% in 1TQFY23). We estimate cloud
revenue growth of +6%, qoq decelerated from +10% a quarter ago, on a
combination of weak internet revenues (47% revenue contribution in TQFY23) and

overall challenging macro.

®  \We expect group adj.EBITA of Rb31bn, delivering positive yoy growth of +11% (vs.
-18%/-30%/-27 %/-32% in the past 4 quarters). In particular, we estimate China
Commerce ad]. EBITA of Rmb41.6bn, +1% yoy (vs. -14%/-19%/-20%/-19% in the
past quarters), on disciplined investments into new businesses, specifically Taocaicai

and Taobao Deals.

Estimate changes and valuation

m  We revise FY23-25E revenues by -4% to -3%, on slowerthan-expected GMV

recovery in 2H22 and accordingly reflecting our lowered estimates for the broader
eCommerce industry. We raise FY23-25E adj. net profit by +1% to +4%, factoring in

disciplined S&M spending and investment into new businesses, as the company

shifts focus from user growth to quality/profitable growth.

B Maintain Buy and our 12-month SOTP-based target prices for BABA/9988.HK of

US$137/HKS$134 per ADS/sh (prior: US$149/HK$146), factoring in FX changes:

USDCNY 70 (prior: 6.6) and CNYHKD 1.12 (prior: 1.18) and lowered top lines, partially

offset by better margins.
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m  Near term catalyst includes the conversion to a dual-primary listing which the

company expects to be effective before the end of 2022. We believe upon HKEx's
approval, the conversion should help bring potential Southbound connect inclusion
and inflows to Alibaba (see our published comments here).

Retum of Jiaqi Li

® Jiaqi Li returned to Taobao Live on Sep 20, 2022, after a pause of livestreaming for

109 days. During the 2-hour session, views exceeded 63.5mn.

On the first day of last year's 11.11 shopping festival pre-sale (Oct 20, 2021), Jiaqi
Li's single day GMV exceeded Rmb11.5bn (see link). We estimate Jiaqi Li's GMV
contribution to Taobao Live during 11.11 was around ¢.20-30%.

Exhibit 32: Alibaba by segment performance and our estimates

R mn, ¥/'E h
GMV {ex. Intl and Alihealth, Rmb ba) (G Sa)
vy %
Monztzation rate
AAC (min}
GMVIAAC [Rmi)
‘GOl revenues
Yoy %
Adjusted EBIT
Adiusted EBIT marain %
voy %
Adjusted EBITA
Atdiusted EBITA marain %
yay %
Adusted net profit
Atjeted nat mangin %
yoy
‘China commerce
Revenues
vy ¥
Customer management
yoy %
CMR adusted EBITA (G52)
yoy %
CMR afjusted EBITA margin % (GSs)
Direct sales, wholesale and others revenues
yoy %
Diract sales, wholesales and others adustad ESITA
Direct sales, wholesales and others adustes EGITA margin %
China Commerce adjusted EBITA
Abenita yoy
voy %
China Commerncs afusted EBITA margin %

Intematicnal commerce

Revenues

voy %

Intemational commerce retal

Irternational commerce wholesale

Adusted EBITA

Adiisted EBITL marain %
Local consumer senices
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Exhibit 33: Estimate changes at a glance

FYZ23E New Chg. FY24E New Chg. FY25E New Chg.
Revenues 882,153 -3% 988,909 -4% 1,081,729 -4%
Adj net profit 145,634 4% 169,901 1% 190,120 3%

Source: Goldman Sachs Global Investment Research
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Exhibit 34: Our base and bear valuation scenarios for BABA

Alibaba

Scenarios for valuation

|Core core
Customer Manage ment (Ads + commission)

Valuation per share (U S$)

|Cloud

Valuation per share (U S$)

|Others in Core

Valuation per share (U S§)

Valuation per share (U S§)
INet cash

Valuation per share (U S$)

Valuation per share (U S$)

Valuation per share (HK$)

FY2023E - based

10X P/E multiple on FY2023E NOPAT

72

Implied 3X EV/sales multiple on FY2023E

cloud revenues; value AliCloud using DCF,

WACC/terminal growth 14%/3%, long term
2030E EBIT margin of 20%

14

Direct sales and others (0.8X EV/sales)
Wholesale (10X P/E)
Cainiao (last transaction)
Local services/Ele.me (3.5X EV/sales)
International (implied 5X EV/sales)
Youku (DCF)

Bear case, FY2023E-based, only valuing
core core, cloud, net cash

8X P/E multiple on FY2023E NOPAT,
referencing VIPS in ex-growth period

57

3X EV/sales multiple on FY2023E cloud
revenues, multiple discount in bear case

16

No valuation

40
30

End-FY2024E

Applying holdco discount {25%)

End-FY2024E

Source: Goldman Sachs Global Investment Research
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Exhibit 35: Our 12-month SOTP-based target prices for BABA/9988.HK of US$137/HK$134 per ADS/sh (prior: US$149/HK$146)

to BABA

SOTP, FY24 Description EVWMRev PE(X) Value(US$mn) ToBABA US$ mn Ushish % of NAV Comment
A CORE
1 China commerce 23 16 214 805 97 9% 210,181 80.9 59.1%
Cugtemer Wanagement (Ads + commission) 42 186,390 100.0% 126,300 7.8 ED 44 10xPER
Direct sales amd others 0.4 20322 T7.3% 15708 6.0 4.4% 0.4xs3kS
Sunart 0.1 3084 720% 2854 14 Market cap
Intime, Freshiope, Keola, Thall Global 10 6,695 100.0% 6,698 26 12 gaes
Alingalth 16 13 9.663 637% 6,739 24 G5 TP imptlisd EV
‘Wholesale 27 8,082 100.0% 8,082 £l 23% 9.3%PER
2 Cainao Logisiics =5 28 554 63.0% 17,389 6.9 5.1% Lasitransacion
3 Local servicesEle.me 020 =5 30.06% T2.0% 21,650 8.3 6.1% 3.5xsakes, ie Neituan's core
4 Intermational commerce HLE] 12 40911 BF 3% 35,704 13.7 004
Lazada ASEAN ecomm. 33 17,535 83.0% 14,554 5.6 41% DCF
Trendwol Tumkey 42 16 485 86.5% 14,760 5.5 4 0% Lasttransachon
Others Inf | whalesale, Int retailex 3.0 6,801 100.0% 6,261 27 1.8% 3 saks
5 Youkn Cnline video 1.0 2453 100.0% 2453 0.9 0.7% DGF
&  Cloud,other 25 40,261 100.0% 40,261 15.5 1.3%
Clowd Compuing ANCIoud 8 =] 37 563 00.0% 37,563 14.5 6% DCF - WACCH 14%/3%, 2030E OPMG 20%
Other 1.0 2538 100.0% 2,658 1.0 0.8% 1xsaks
Tofal Core 23 2 28,248 120.4 92.3% 2 5xPER
B. AssOC@ateinvestunents
1 Fimancials At Financial Firtach 30 103 137215 230% 45,281 174 127%
2 PayTN Firtech 2752 63% 554 0.2 0.2% GS TP
3 cice Secunies 13621 51% 678 0.3 0.2% GS iamgeted vallation
4 Hiatai Secunfies Secuniies 19974 30% 560 0.2 0 2% Warket cap
L. Financials subio@l 178903 47,082 181 13.2%
5 Enterainment Welbo Social 5807 02% 1.754 0T 0.5% GS TP
T Bilibili E niertainment 10.105 67% LT 0.3 0.2% GS laroeled vallation
8 Cloud Village E ntertainment 1734 10.0% 173 0.1 0.0% Wariet cap
9 Helle Group E nitertainment 1400 43% €1 0o 0.0% Warket cap
10 ‘Wanda Film E riertainment 4258 B8.0% 341 0 0.1% Market cap
bl Huavi Brothers. E riertainment 1.343 40% £4 oo 0.0% Market cap
12 Enighi Media E niertainment 3812 5.8% 22 0 0.1% Market cap
13 Qingci Games Games 336 1.0% 3 0o 0.0% Wartetcap
14 Focus Media Media 16.284 §3% 1,513 0.6 04% GS TP
II. Enterainment subtotal 65,080 8,657 13 24%
15 Transportaton Dl C:hipst N Ridehaling 9018 35‘1% T6T 0.3 0:2% Market cap
16 GOTo Group Ride halinofe-commerce 29.000 126% 3.554 1.4 1.0% Lasitansaction
17 GOGOX Ride haiing 1,350 16.0% Fqlil 01 0.1% Lasitmnsacion
18 Hpen EV EV 18131 120% 2176 0.8 0.6% Wariet cap
19 China Translrfi Smart fransportation 2 983 15.0% 447 0.2 0.1% Wariet cap
Il Transportafon subtotal 60,503 7,262 .8 20%
20 Logistics NTO Lo pisfics 12344 210% 2703 1.0 0.9% G5 TP
i 10 Lo pistics 32254 87% 2,806 14 0.8% GSTP
2 8T0 Lo pisfics 2418 25.0% 604 0.2 D2% GSTP
e} Eest Logistics Lo gistics 174 330% 58 0.0 0.0% Market cap
L] “funda Homing LoDIstcs. 0602 20% nz 0.1 0.1% G5 TP
25 Singapore P os! Lopistics 1.039 14.4% 150 0.1 0.0% Maretcap
26 SF intra-city Logistics 937 54% 54 0.0 0.0% Wariet cap
IV. Logistics subtotal 59,828 6,567 5 1.9%
27 Commemce Suning Retail 5,003 20.0% 1,000 0.4 0.3% Market cap
28 Sanjang Retail 710 41.0% 251 IR 0.1% Warket cap
2 Easyhome Retail 4506 88% T 0.2 0.1% Warket cap
30 Red Star Wacaline Retail 1,654 37% €2 0o 0.0% GSTP
N Hutongda E—commerca 10.1% T2 0.3 0.2% Lasitmnsacion
32 Lity & Beauty Cosmetics E-commerce 17 5% 191 0.1 0 1% Market cap
3 Eaoan E-commerce 12.1% 4T oo 0.0% Market cap
4 Babvires E-Commerce 98% 12 0o 0.0% Market cap
35 Raydoud Tech E-Commerce S5aas 4.3% £]) 0o 0.0% Warket cap
i} Shiji Technolegy Hotel mana gement3aad 13.1% 353 0.3 0.2% Market cap
ar UTour Group Travel 11.1% o] 0o 0.0% Market cap
38 N einian Hea th Heakhcare B0% 1) 0.1 0.1% Market cap
V. Commemre subtotal 3,748 1.5 1.4%
2 Others Neizu Smartphones 16.0% 560 02 0.2% Lasttansacion
40 Haier Smarl Home Home appliances 0.5% 7 01 01% GSTP
41 SenseTme A 7% 1,940 0.2 0 5% Martet cap
42 Cambricon Technologies Al thips 17% 118 ] 0.0% GSTP
43 DEAF PSecurty Network secunty 10.8% 2T 0.1 0.1% Market cap
44 China Unicom Tekecom 20% T 0.2 0.1% GSTP
45 China Tower Telecom 1.0% 269 01 0.1% G3 TP
45 China Broad casting Hetwork Telecom T0% 1,963 1.6 0.4% Lasitansadion
M. Others subiodal 5,510 FE 16%
Total i stmiznt: 54181 78,96 30.4 2.2%
407,164
C. Netcash 67,062 208 19% Fy23
Total A74, 226 1826 133%
D. Lessholdco discount 25*h| (118,556) (45.7) -13%
HAV: BABAUS, in U5§ FY22E 4 14.7 355,669 137.0 100% 15xFY24E PE
NAV: 9983.HK, in HKS FY2IE 23 2788,449 13140 100%

Source: Goldman Sachs Global Investment Research
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JD: Record high JD Retail margins in sight; Buy

3Q Preview

®  \We estimate 3Q revenue of +10% yoy (prior: +11%), with JD Retail revenue/GMV of
+6%/+8% (prior: +7%/+10%), on weakerthan-expected Sep.

®  \We raise adj. group net margin to 3.2% (prior: 2.7%), with JD Retail margin of
+4.9% (prior: +4.1%), on improved margins across categories and disciplined
spending on sales & marketing.

Estimate changes and valuation
JD

m  \We revise FY22-24 revenues by -5% to -1%, on soft recovery of consumption and
accordingly reflecting our lowered eCommerce industry growth estimates, and lift
adj. group net margin to 2.3%/2.9%/3.4% (prior: 2.2%/2.7%/3.0%), on better JD
Retail margins of 3.6%/3.8%/4.2% (prior: 3.3%/3.4%/3.5%).

B Maintain Buy and our 12-m SOTP-based TP of US$83.0/HK$325.0 (prior:
US$87.0/HK$338.0), factoring in FX changes: USDCNY 7.0 (prior: 6.6) and CNYHKD
1.12 (prior: 1.18), partially offset by improved margins.

JD Logistics

m  \We finetune FY22-24E revenues by -2% to -1%, on weak macro and supply chain
disruptions resulted by Covid resurgence, and keep margin profiles broadly
unchanged at breakeven/1.4%/1.4% (Rmb70mn/Rmb2.6bn/Rmb.3.2bn) over
FY22-24E.

B Maintain Buy and our 12-m EV/EBITDA-based TP of HK$35 (prior: HK$37.0), factoring
in FX changes: CNYHKD 1.12 (prior: 1.18) and minor earnings revisions.

DADA

m  \We finetune FY22-24E revenues by -2% to 0% and keep net profit broadly
unchanged.

®  Maintain Buy and our 12-m SOTP-based TP of US$19.2 (prior: US$21.1), factoring in
FX changes: USDCNY 7.0 (prior: 6.6) and minor earnings revisions.

JD Supermarkets

m JD Supermarkets (see link), along with “Shop Now" have covered 87k+ supermarket
offline stores, 29k+ FMCG brands, providing on-demand services for consumers in
400+ cities.

m JD Supermarkets launched “BOOST"” strategy in early Sep (see link), with “B”
stands for broaden user base, “O" for omni-channel, “O" for opening the
ecosystem, “S"” for supply chain, and “T" for tier 3-6 cities penetration.

®  Within JD Supermarkets, the number of brands that exceed Rmb1bn/Rmb100mn
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FY21 GMV exceeded 50/500, +30%/+35% yoy respectively.

B |n the first 8 months of 2022, GMV of “Shop Now" reached 6x yoy, with number of
transacting users up 300%+.

®  Number of SKUs at JD Supermarkets was +80% in the last 12 months, and the 3-yr
CAGR of new brands exceeded 20%.

B In 1H22, number of active users at JD Supermarkets improved by nearly 30% yoy.

Exhibit 36: JD Group revenue and growth trajectory (quarterly) Exhibit 37: JD Retail EBIT and margin trajectory (quarterly)
JD Retail revenue (Rmb mn) Other revenue (Rmb mn) JD Retail EBIT (Rmb mn) Retail EBIT Margin %
===(roup revenue yoy % ===Retail revenue yoy % 12,000 7.0%
350,000 45% 10,225
39% ,
400000 o 302,959 00 10,000 6.0%
’ 275,907
253,800 . 267,600 35% 73 9%
’ ’ 7,942 7,891 & 5.0%
250,000 359 218,708 239,655 241,065 8,000 °
203,176 26% 30%
, o 4.0%
200,000
25% 6,000
150,000 2% 8% o &% 20% 3.0%
i 209,461 262,770
232,557 249,869 241,557 15% 4,000 2.0%
100,000 185796 198,080 10%  10% 0%
. 217,52 10%
2,000
, 1.0%
50,000 % o
6% 5%
: 4% T 0% 0 0.0%
1Q21  2Q21  3Q21  4Q21 1Q22 2Q22 3Q22E 4Q22E 1Q21  2Q21  3Q21 4Q21 1Q22 2Q22 3Q22E 4Q22E
Source: Company data, Goldman Sachs Global Investment Research Source: Company data, Goldman Sachs Global Investment Research

Exhibit 38: We expect JD E&A revenues to normalize in 2H22E on a combination of weak macro and lapsing the impact of Suning’s share
loss

mmmm Suning revenue (Rmb bn, LHS)

mmm JD.com's E&A net direct sales revenue (Rmb bn, LHS) yoy % (RHS)
Revenue yoy growth (%, RHS
100 yoy growth (%, RHS) 40% 300 60%
25% 0

20% 5 34% .

20% 250 o 2% gy 20 23%25% 09 190 22% 40%

5% 14% 15% © o o 14% 20%

3% o

62 9% 5% 0% 200 0% 3% 1% )
5% 0%

7% 137 141 137 142 509

209 150 -20%

7% 20% 114 e, 111 118 114 ’

-35% 89 93 93 -40%

| 0% -40% 100 o, 76 78

22 23 -60%

-60% 50 I I I -80%
I 60 0 -100%

-80% 3 8 8 0 ST S NP S SR T 4
1Q192Q193Q19 4Q19 1020 2Q20 3Q204Q20 1Q212Q21 3Q214Q21 1Q22 2Q22 e Sl el ,@ ﬁ o o o o o d AL i
A S S S S

Source: Company data, Goldman Sachs Global Investment Research
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Exhibit 39: We note that the shopping festival performance has been a good proxy for GMV growth/revenue growth of the related quarter,
especially in recent quarters

JD revenue growth vs. shopping festival performance

yoy %
70% - 2016
2017 e Shopping festival performance
60% 60%
60% - GMV growth for the related quarter
>50% I Group revenue growth/guidance for the related quarter
50% -
2018 2019 2020 2021 2022
40% 37% 37%
o o 34% 34% o
33% 83% 30% 31% 33/031% o
30% 2695 28% 27% 28% 579, 28% 50, 9%
229 23% 23%
20%
10%
10%
5%
0% - L _,I.,.l
FEE FEFE FES FE LS FE FF LS FE S
K & & & & & & & & o& & & & & &
& & ot & & o o o & o o
o o) » e L - = A = ~ @ ‘\ @
b o & », w & w & LS &
o 0 I I T I SR 2
' © ﬁé -\""\ @ \,\.“ @ K Al o %’
&
o

2016 core GMV definition: The company’s calculation of GMV includes shipping charges paid by buyers to sellers and excludes any transactions in the company’s B2C business with order value

exceeding Rmb2,000 that are not ultimately sold or delivered. From 2017, the GMV is based on industry standard GMV.

Source: Company data, Syntun, Visible Alpha Consensus Data

11 October 2022

25



Goldman Sachs

China Internet

Exhibit 40: Our scenario analysis for JD valuation

Scenarios for valuation

2023E - based

2022E - based

Bearcase, 2022E_bas ed, not

valuing New Busines ses, Cash,
nor equity investments

JD Retail

JD Retai implied valuation per s hare
{Us$)

JD Logistics

JD Logistics implied valuation per share

(US$)

Dada Nexus

Dada Nexus implied valuation per share

New Businesses and others implied
valuation per share (U S§)

Net cash,

equity investments
Net cashfinvestments implied valuation
per share (U 58}

Implied valuation per share (U S$)

Implied valuation per share (HK$)

20X 20Z3E NOPAT, with by-segment 2 023E]
based FE multiple:

# Electronics & Appliance (10X)

#JD Supermarket (19X}

# General Merchandise & others {19X)
#J0 Health: apply GSe TP

53

11K 2023E normalized EBITDA (12 %)

13

6X on 2023E GP for JODJ, 20X on 2023E
normalized NOPAT for Dada Now

End-2022E

19

20X 2022E NOPAT

11X 2023E normalized EBITDA (12%),
discounted back at 12%

11

6X on 2023E GP for JDDJ, 20X on 2023E
normalized MOPAT for Dada Mow |
discounted back at 12%

1.3

5
End-2022E
19

Applying holdco discount (10

2023E normalized NOPAT for Dada

15X 2022E NOPAT

4

11X 2023Enormalized EBITDA
(12%). discounted back at 12%

1

6X on 2023E GP for JDD.J, 20X on

Mow , discounted back at 12%

1.3

No valuation

Source: Goldman Sachs Global Investment Research

Exhibit 41: Estimate changes by segment

Ya¥ (%) 2024E New

2022E New

Revenue

JD Retail 931,112

JD Logistics 133,759

New business 231524

Dada 8,163
Total 1051,273
Adj. operating profit

JD Retail 33,192

JD Logistics (167)

New business (7.138)

Dada (1.191)
Total 23,627

Adj. operating margin

2077E New

JD Retail 6%
JD Logistics -0.1%
New business -303%
Dada 14 6%
Group adj. operating margin 2.2%
Group adj. net margin 2.3%

2022EQId  Chg (%)  YoY¥ (%) 2023E New
934,603 1% 8%| 1,028,097
140,686 1% 33%| 189,561
22,768 3% A0% 27,376
8,165 0% 19% 14,479
1,060,589 A% 10% | 1,203,470
31,334 6% 259 38,019
(1ae) -55% 91% 1,851
(7.380) 3% 33% (4.047)
(1,204) 1% 469 500
23,012 ki) 76% 34,321
2022 0ld  Chg(bp)  YoY (bp) 2023F New
33% 23 49 8%
01% ) 163 10%
S10E5Y, 211 1032 148%
14.7% 15 1743 62%
22% 8 84 2.9%
22% 1 43 2.9%

2023E0Id  Chg (%)
1,054,138 2% 10%
154,418 2% 6%
29,649 8% 16%
14,779 2% 7%
1,236,514 3% 14%
35615 9% 17%
1,786 4% N
{3,856) 5% 43%
299 0% 176%
34,961 2% 5%
Z2023E01d  Chg (bp) Yo (bp)
34% 41 22
0.9% 5 110
13.0% (178) 1556
6.1% 13 2,081
2.8% 3 60
27% 18 65

1,124,405
222,381
312,809
20,671
1,328,356

47,057
2462
[2.516)
2,351

44,988

2024E New

42%
11%
T7%
114%
3.4%
3.4%

2024E Ol Yo¥ (%)
1,183,541 -5 4%
227,015 2% 17%
36,761 1% 20%
20,999 2% 42%
1,394,933 5% 10%
40,980 155, 219
2415 2% NN
(2,652 5% 38%
2317 1% 161
42,538 5% 319
2024E Old  Chg(bp) YoY (bp)

35% 72 40

11% 4 17

7.0% (45) 712

11.0% 40 521

3.0% 71 53

3.0% 30 43

Source: Goldman Sachs Global Investment Research
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Exhibit 42: Qur estimate changes of JD.com at a glance

Rmbmn 2022E New 2022E Qld Chg (%)  YoY (%) 2023E New 2023E Old Chg (%)  YoY (%) 2024E New 2024E Old Chyg (%)

Totalnet revenues 1051279 1,060,589 1203470 1,238,514 1,328,356 1,394,933
Consolidated Gross profit 151,486 162,649 - 188,004 191,648 221,925 217,790
Operating profit, non-GAAP 23627 23.012 343 34,961 44 988 42 538
MNet proft, non-GAAP 24 345 23.458 35,607 34,430 44 512 42503

2022EQId  Chg(bp) YoY (bp) 2023E New 2023EOId Chg(bp] YoY (bp) 2024E New 2024EOld  Chg (%) Yo¥ (%)

O perating margin, non-GAAP 22% 22% 8 34 29% 2.8% 3 60 34% 30% 34 53
Met margin, non-GAAR 23% 22% ™ 43 29% 27% 16 65 34% 30% 30 43

Source: Goldman Sachs Global Investment Research

Exhibit 43: Our annual & quarterly forecast for JD

CO 070 031 2022E 2023E 2= .
. |
Cuiline direct = ales 651,879 B15,555 74,871 962,465 1014470 175282 219,690 186008 214575 A4416 226020 197,783 246652 214781 252081 Z00E9 274684
v 28% 25% ] 0% % 5% 23% 23% 2, 1% 3% % 23 5% 1. 1% %
Bloctronics and homa appiances prod” 400827 7 482582 7 E115315 T R3I5.9E6 562 765 14008 136774 110831 140932 118,368 13EE 1147 142341 121327 147 54T MT763 148 458
yor% 7% 3% 4% L 5% 34% 0% 19% 7% 4% 0% 3% 1% % B% 3 1%
Genersl merchandiss and others reve! 250,952 323,063 363306 426,459 471,705 T.276 82,96 7027 §3.743 96,048 9402 83,576 104,311 3,454 105,263 102,555 125,226
yoy% IB% 29% 12% 7% [EES 38% 20% % 23% % 8% 1% 1% 9% 18% 23% 20%
Services and others 93,923 135,037 176,408 241,005 203,888 e M4 3200 MN232 35,239 41580 43242 56308 48,246 62485 51,908 72,386
yoy% 4% 4 0% % 2% 73% 4% 43% 28% 26% 22% 2% 7% 3% 50% % 20%
Total revenus 745,802 951,592 1091279 1200470 132086 200176 293,800 218708 275907 239655 26T.R00 241,065 2959 2620 529 B09T  MT.051
oy 20% 28% 0% 4% 10% 9% 26% 265 22% 8% 5% 10% 0% 10% 8% 15% 15%
10 Retai 25% B% 0% 9% 35% 3% 2% 21% 1% 4% 5% =5 % 12% 2% 13%
JD Logistics 45% 3% I0% 7% 4% 6% £3% 28% 28% 20% 0% 8% 4% 55% 20% 22%
Dada % 4% 321% 5% ad% 7%
Mew Busness 1% 10 16% 0% 6% 0% 2% 5% 1% -30% 1% 2% % 2% 2% 19%
COGS (B36.604)  (B22EDS|  (800.783) (L0M4.5EE) (1106431) [174.054) (292,071) (187616}  (238,785) (206.209) (231,706} (204122) (257.756) (220660} (268.219) (232EM)  (291,156)
Gross profit 109,108 129,067 151,496 188,904 21,925 ®|iz NI 3m3 W22 3406 35894 3642 45204 40,367 ATOT6 A5SEE 55,895
Fuffilment, ron-GAAF [47.861) (57,954 (B5.4510) (74,768) (06.842)  (13580) (14.423) [13954)  (15996) (15,186) (16,001} (15187} (19086 (17,097} (18287) (17530) (21,854}
Warksting, ron-GAAF [26,117) (37,303 (39,518 {51,540) (47.824) (GETD) {10,272} (7389  [12973) (B339) (9909} (43T} (13E3F) (0521} (12E1Z)  (11402) (17,005
Techaology and comen. non-GAAP [14.650) (14,447} (16.33%) (19.857) (23.910) (4,079 13.215) 13,505) (3,648) (3,911) 3.642) 13.616) (5.150) 4.471) [4.729) (4.450) i6.247)
General & adminisirative. non-GASE 4 436) [5.471) (6.323) [7.702) (8.0} (1176 0173 0153 (1.557)  (1.370) (1a17) (1687) (1,648 (1683} (2 018} (1,780 (2221}
B 4,156) 9,134} [5.907) (11313 (12364)  (1698) 2077 (233} (3015 (LES1) (LETT) 24T (48] (2473) Y (REW) (32
Totel aperating expenses [96,766) (124,826  (139.060) (165,792  (191,158) (463 (M429) (@ES20}  [I7,514) (3037} (I2A36]  (I1,68)  (44.204) (36570}  (40933)  (36,106) (51,175}
‘Dperating profit, non-GAAP 1530 13419 23627 M 44,988 3502 2,502 4,563 2.8 4,652 5,753 7881 5,41 5457 9.304 10,276 Bz
1D Retal 26,613 EERTE 38,919 47,087 7.340 5,987 7,942 5344 7,50 EATI 10225 5905 8231 10511 11,561 E 616
10 Legistics [1.827} (167) 1,851 2462 (1,474) (357) (T2} 730 (861) E 20 438 166 630 238 19
Dada [1.181) ano 2,384 (181) 424 (36 (214 (48} 6 150 B27
M Buzsness (10,554} 17.138) [4.047) 12.516) (2,281 13.020) (2,073 (3,284) (2,386 (2,032) 11.430) (1,250) (1.173) [1.104) (854) (817
Pra-tax profit, non-GAAP 51,786 T.A44 25,099 45.112 54,283 553 3007 26} (1,4E8) (283) T.E1% 8,753 TE10 9230 12.080 12,733 11,068
Incoma tax {1.482) [1.867) 4.610) [1.278) 18.771) [479) (570) (E52) (185 (603) (1227} (1530)  (1.250) (1477} (1933 (2037 (1.7
Net mcome, GAAP LERETS |4,467) 8,001 24,883 290 3542 478 (3,269} (5,319 {3,518) 4025 5444 2,056 4,905 LR 1,706 9,485
Net income, non-GAAP 15,828 17,207 24,345 35,607 44,512 3,968 4,621 5,048 3,565 1,226 £,57% 1,148 5792 7,248 9562 10,175 8521
Gross margin 14.6% 13.6% A% 15.7% 1ET% 143%  125%  142% 135%  140% 134%  183I% 12.9% 153% 19.9% 16.4% 16.1%
Fufiled gross margin B2% 75% BI% 9.5% 9.4% 7.6% 6% T.8% 7.7% 6% T4% 0% BE% a8% 91% M1% 98%
‘Dperating margin, non-GAAR 214% 1.4% % 0% s 17% 1.0% 24% 1.0% 1.4% 24% 3 1.8% 2.5% 3.0% 3T 2.4%
A0 Retad Oparating margin, non-GAAP 3.0% 1I% 1.6% 1.8% A% 40% 2.6% 4.0 21% 16% 34% 4.9% 26% 16% 3.9% 4.9% 2.5%
Net margin. non.GAAP % 1.6% % 30% 4% 20% 1.48% 2.0% 1.3% 1.6% 2.5 1% 1.5% 2.8% 3% 3T 2.5%
indhstry standard GMV (Rl mnj 2EIZ500 3296975 3574943 A0IZEE 4394707 598571 E1S.64F 195398 1036414 E92379 000031 B6II41  1,09.492 744747 109E071  DG6.440 1,242 65
Yoyt 25% 26% % 1% 10% % 5% 2% 23% 6% 4% 8% % a% 6% 5% 12%
Annual setive customes accounts (mn) 4T 59,7 5.8 6383 60,6 490.8 5319 552.2 560.7 580.5 5808 90,9 508.8 500.9 5046 6216 6383
yop¥ 0% 21% 9% % % 29% 7% 25% 21% 6% 9% 7% 5% % 4% &% %
qogh &% 6% 4% % -1 0% 2% =1 0% 1% % 3%

Source: Company data, Goldman Sachs Global Investment Research
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Exhibit 44: Our SOTP-based 12-m TP of JD: US$83.0/HK$325.0 (prior: US$87.0/HK$338.0)

2023E Mon- Val

GAAPERN  OPM it JDstake ValToD  USSishare “:L‘:; Comment
1 [JD Retail 1,028,097 38919 3.8% 96,939 Majority B6377 531 58% (Implizd 18% 2023E JD Retail NOPAT and assume 15% tax rate
By JD Retail segments:
JD Electronies & Appliances 548,905 26473 40% 331721 % 3372 207 235 \pphing 10X 2023E NOPAT on resilent growth with market share gains despite

akeady relatively high industry online penetration (30-50%)

[Apphing 20X 2023 E normalized MOPAT (applied with 2023E revanua and
normalized EBIT margin of 3%, and Sun Artfonghui- 4%/2%), referencing 2021E
target price based P/E for large internet gants | Alibaba, Meituan. efc.). ncreasad
020 adogtien for loss-making heavy FMCG categonies lifts long-term margins

JD Supamarkst 345 584 5565 25% 25418 100% 25818 159 1%

JD Health (65718 HK) EE.T3E 14008 14% 32 430 ET% 21937 135 153G | At G5 12-manth target price of HKEED [covered by Justin Kwak)
. . [Apphing 20X 2DZ3EMOFAT. given faster 3F growth than 1F, referencing Z021E
D Ganeral Merchandisa & Others 76.511 1874 26% 4911 100% 451 3 % target price based P/E for China intem et coverage
2 |JD Logistics {2618 HK) 189,561 2807 1.5% 30,540 63% 19,381 14 13% (11X 2023E normalized EBITDA (9% ). based on G5 12-month target prce
2X on 2023E GP for DD, 43X on 2023E normalzed NOPAT for Dada Mow, basad
3 |Dada Nesws [DADA) 14479 800 L 4,669 52% 2,428 15 el on GE 12-manth target prics
4 |New Business and others 22,438 9,929 6.1 T
5 [Key Investments 5353 33 Er
AT Henaw 2780 33% 929 06 1%|A1 GS 12-month target price of US512.4
Vipshap 7515 k] 548 0.3 0% |41 GS 12-month target price of US510.1
Farfateh 3,134 3% 27 01 02| A1 G5 12-maonth target price of USS20.0
China Unicom 25,368 2% 609 04 D%|41 G5 12-manth target price af HKSE 5
Cthers 303 149 2%|At market cap
6 |Net cash 26,365 162 16% |2022E net cash
NAV 145,833 921
Less: SOTP discount 0% 14,383 92 Capital allacation
Per s hare valuation (ADR) 134,850 3.0 in IS
Per s hare valuation (HK share) 1,057,223 3350 in HK§

Source: Goldman Sachs Global Investment Research

Exhibit 45: Estimate changes of JD Logistics at a glance

JD Logistics Income Statement
{Rmb mn unless stated otherwise)

2022€ 2022E0ld  Chq (%) Yof (%) 2023E 2023EO0K  Chg{%) Yo¥ (%)  2024E 2024EOld Chg (%) Yo (%)

Revenue from intearated supoly chain customers 614492 62,813 -2% 15% 97 934 99,093 -1% 20%] 113821 114642 -1% 16%
Internal (JD 1P} 50,884 50.061 2% 12% 56665 &4 882 1% 1%l 61687 61,669 0% 9%
Extarnal 30,608 32752 -T% 20% 41269 44211 -T% 8% 52,134 53,083 -2% 26%

Revenue from other cusiomers [Express, LTL. others) 5B.267 57872 1% 7% 91628 95 325 -4% f7%| 108560 112374 -3% 18%

Total revenues 139,759 140,686 A% 3| 189561 194,418 -2% J6%| 222381 220016 2% 17%

Gross profit 10,683 10,655 0% 85%| 17295 17,004 1% 62%| a3 198 1% 16%

Resaarch and development expanses (3,67T) (3.550) 1% 27 % (4.464) [4,478) 0% 25% 8,135) (5,249) -2% 16%
Sz kes and marketing expense s (3.948) 14,080} -3% 28% (5.232) [5,149) 2% 3%l (6.079) (5.673) 4% 16%
General and administratve expensas (4,268} (3.940) 3% 49% {6 .328) [6.408) -1% 49%) (7.024) (6,991) 0% 11%
O perating profit, non IFRS 158 an n.m. n.m. 2,807 2799 I n.Im.| 351 3,531 0% 25%
Net income, non-IFR § 0 52 n.m. .. 2,622 2,591 1% 1.0 3,208 3173 1% 2%

Source: Goldman Sachs Global Investment Research

Exhibit 46: Our 12-m TP of JD Logistics: HK$35 (prior: HK$37)

MEBITDA-bas ed val,

2023E normalized EBITDA {US$ mn} 2537 g;;rjnélized 2026-30E average 3% EBITOA margin {unchanged) (referencing Herry Logistics integrated logistics margins in various regions), 2pplisd on
revenues

Apphing US, Europe and Japan peers hictorical average EV/EBITDA (gnce 20007, with +1.5 sd. premium [11X), given unigue positioning of JOL's integrated

Forward EV/EBITDA multiple 11K supply chain service, ws. our valuation for 3F. HoldingZTO at +3 s.d_ (13X}, on their clearer le adership in time definilz parcels | express delivery,
raspeciivaly, ve. JDL's market chare of 2.7% as of 2020

Implied 2023F BV [USS mn) 27,799

Diacount backto 2022E, at diazount rafe of 12% pa

Add: 2027 Associatesfinvestments affiistes 23 Refarancing st reported valuation

Add: Net cash [USS mn) 2218 2022E net cash

Imglied 2022E Forward valuation {US5 mn) 27.268 ArHKD/USD 7.8

12-month target price (HK$)
Fulhy diluted shares outstanding [mn) 6,189

Source: Goldman Sachs Global Investment Research
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Exhibit 47: Estimate changes of DADA at a glance

New Old o o New Old o o New Old o o
Rmb mn, unless otherwise stated 2022E 2022 CP9(R) YoY% g3 pppzp CMI(W) YOV o054 g024p CMI(W) YOV
Group revenue 9,500 9,500 0% 38%|] 14,479 14,721 -2% 52%| 20,571 21,038 -2% 42%
Costs & expenses (GAAP) (11,442)| (11,357) 1% 19%] (13,956)| (14,244) -2% 22%| (18,664)] (19,162) -3% 34%
Operations & support (5,748)| (6,278) -8% 12%] (8,299) (8,477) -2% 44%| (11,882)] (12,105) -2% 43%
Selling & Marketing (4,499)| (3,948) 14% 31%] (4,418) (4,502) -2% 2%| (5419)] (5,663) -4% 23%
General & Administration 417) (353) 18% 4% (374) (399) -6% -10% (397) (425) 7% 6%
Research & Development (656) (656) 0% 14% (715) (715) 0% 9% (780) (780) 0% 9%
Other operating expenses (122) (122) (149) (150) (186) (189)
Share-based compensation expense (228) (152) (188) (191) (206) (210)
Intangible assets amortization (169) (169) (169) (169) (169) (169)
Other operating income 43 43 20 60 70 70
Group adjusted EBIT, non-GAAP (1,502)| (1,493) -1% n.m. 900 897 0% n.m. 2,351 2,325 1% 161%
Net interest income 76 76 97 97 117 117
Profit (loss) before income tax, non-GAAP (1,420) (1,411) 1% n.m. 997 994 0% n.m. 2,468 2,442 1% 148%
Income tax expense/credits 4 4 (150) (149) (370) (366)
Net income attributable to the company, non-GAAP] (1,420) (1,411) 1% n.m. 997 994 0% n.m. 2,468 2,442 1% 148%
Dada Now
Total number of orders (mn)* 1,862 1,862 0% 35%) 2,338 2,294 2% 26% 2,857 2,812 2% 22%
Daily average (mn) 5.1 5.1 0% 35% 6.4 6.3 2% 26% 7.8 77 2% 22%
Revenue (Rmb mn) 3,214 3,214 0% 14% 4,498 4,487 0% 40% 5,913 5,903 0% 31%
*Including that for JD Daojia
D Daojia
JD Daojia total marketplace Gross GMV (Rmb mn) 64,391 64,391 0% 49%| 98,962 | 101,418 2% 54%| 141,318 | 145,860 -3% 43%
Monetization rate (%) 9.8% 9.8% 0.0pp 0.4pp 10.1% 10.1% 0.0pp 0.3pp 10.4% 10.4% 0.0pp 0.3pp
Revenue (Rmb mn) 6,286 6,286 0% 55% 9,981 10,234 -2% 59%| 14,659 15,135 -3% 47%
Average order value (Rmb), as of placed orders 219 219 0% 15% 238 238 0% 9% 243 243 0% 2%
Gross margin % (GS defined)® 52% 50% 1.7pp 7.3pp 55% 54% 0.1pp 3.0pp 52% 52% 0.0pp -2.6pp
b of total revenuos Chg (pp) Yo (pp) 2005 Chg (pp) YoY (pp) 200 Chg (pp) Yo (pp)
Operations & support -60.5% -66.1% -5.6pp -14.3pp -57.3% -57.6% -0.3pp -3.2pp -57.8% -57.5% 0.2pp 0.4pp
Selling & Marketing -47.4% -41.6% 5.8pp -2.6pp -30.5% -30.6% -0.1pp  -16.8pp -26.3% -26.9% -0.6pp -4.2pp
General & Administration -4.4% -3.7% 0.7pp -1.4pp -2.6% -2.7% -0.1pp -1.8pp -1.9% -2.0% -0.1pp -0.7pp
Research & Development -6.9% -6.9% 0.0pp -1.4pp -4.9% -4.9% 0.1pp -2.0pp -3.8% -3.7% 0.1pp -1.2pp
Other operating expenses -1.3% -1.3% 0.0pp 0.4pp -1.0% -1.0% 0.0pp -0.3pp -0.9% -0.9% 0.0pp -0.1pp
Share-based compensation expense -2.4% -1.6% 0.8pp -0.6pp -1.3% -1.3% 0.0pp -1.1pp -1.0% -1.0% 0.0pp -0.3pp
Intangible assets amortization -1.8% -1.8% 0.0pp -0.7pp -1.2% -1.1% 0.0pp -0.6pp -0.8% -0.8% 0.0pp -0.3pp
EBIT margin, non-GAAP -15.8%| -15.7% -0.1pp 16.2pp 6.2% 6.1% 0.1pp 22.0pp 11.4% 11.1% 0.4pp 5.2pp
Net income margin (attribute to company), non-GAAP -14.9%| -14.8% -0.1pp 15.7pp 6.9% 6.8% 0.1pp 21.8pp 12.0% 11.6% 0.4pp 5.1pp

AGross profit: revenue - costs of sales (fulfillment cost) - operations and support costs

Source: Goldman Sachs Global Investment Research

Exhibit 48: Our SOTP based 12-m TP of Dada Nexus: US$19.2 (prior: US$21.1)

2023E
valuation UsS$mn Value%
(Rmb mn)

Target

SOTP valuation multiple (X)

Methodol 2023E gross profit

(Rmb min)

6X to JD Daojia’s 2023E GP, 50% normalized 23-25E average gross

1D Daojia margin.

Local on-demand PIGP 4,991 6X 27 448 3.921 76% At 1.0mn daily orders by 2023E .'aluannn.lmplles 19X 2023E P.fﬁ applied

retail marketolace on normalized EBIT per order of (in line with our valuation for M eituan

P Instashopping) Rmb4.5 (or47X 2023E P/E on our actual 2023E estimate of
Rmb1 .8 per order)
2023E daily orders™
Methodaolog
v (rm)

At 2023E dailyorderofS5.4mn (prior: 49mn) and assuming normalized

Dada Now Rmi0.23 net profit peronder (prior (.25, we forecast Rmb0.27 EBIT per

| . .87 4 "

Last-mile delivery PiE 54 20X 8.870 1,267 24% order and Rmb0.23 NOPAT per order on 2025E ) for our valuation, applied
on 20X P/E benchmarked with China express delivery top 3 players.

Valuation (U SSmn) 4 669

Valuation (U $$, per AD §) 19.2

Impli ed:

2022E Plsales 34K

2023E P/ Sales 2.3X

2023E PIE 42.7X

*GP: revenue - costs of sales (fulilment costs) - operations and support cosis
*E xcludes orders fulfilled for JD Daojia; USSR mb assumption: 7.0

Source: Goldman Sachs Global Investment Research

Vipshop: Headwinds in discretionary categories & SFV competition;
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Neutral

3Q Preview

®  \We estimate 3Q revenue decline of -10% yoy (prior: -8%), on -9% GMYV decline

(prior: -7%), on softerthan-expected consumption, particularly for discretionary
categories.

We raise adj. net margin to 5.6% (prior: 5.2%), on disciplined investments into S&M

and quality growth, as management reiterated the target of 20%+ GPM and 5%+
NPM.

Estimate changes and valuation

m  \We revise FY22-24E revenues by -2% to -3%, on soft recovery of discretionary and
accordingly reflecting our lowered eCommerce industry growth estimates. We keep

margins broadly unchanged at 5.7%/5.3%/5.6% over 2022E-24E, on healthy gross
margins and disciplined spending on OPEX.

Maintain Neutral and our 12-m PE-based TP of US$10.1 (prior: US$11), factoring in
FX changes: USDCNY 7.0 (prior: 6.6) and lowered GMV/top line growth.

Exhibit 49: Discretionaries, such as apparel, still lags overall online goods sales

0,
75% Online goods sales growth

69%

0,
50% 48%
0,26%

6

20921%_ 20% D 2
17% " 18%, 5o, 19%18% 16% 16% 14%

1% 1%

B1%31%

, 25%25%
250 20%20% %

1%

A 5
1097

o
18% 4

1% 10% 12%
8%
5%

5% 1o, » 7% 6% 6% 6%
o o
A

8% 3%

0 D/D

12%13%
2% 2% )

19
6% -5%3% 1%-2%
-25%

-31%31%,
-35%

-50%

May-19
Jun-19
Jul-19
Aug-19
Dec-19

Jan-Feb 2020

Nov-19
Jan-Feb 2020

Mar-19
Apr-19
Sep-19
Oct-19
Mar-20
Apr-20
May-20
Jun-20
Jul-20
Aug-20
Sep-20
Oct-20
Nov-20
Dec-20

Jan-Feb 2021
Jan-Feb 2021
May-21
Jun-21
Jul-21
Aug-21
Sep-21
Nov-21
Dec-21

Jan-Feb 2022

Jan-Feb 2022
Jul-22

Jan-Feb 2019
Jan-Feb 2019
Mar-21
Apr-21
Oct-21
Mar-22
Apr-22
May-22
Jun-22
Aug-22

Note NBS only reports Jan-Feb as a whole

Source: NBS
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Exhibit 50: Estimate changes at a glance

VIPS New Old New oOld New old
Income s tatement (Rmb mn) 2022E  2022E Chg(%)| 2023E 2023 Chg(%)| 2024F 2024 Chg (%)

Total gross GMV 174,991 178,288 -2%|| 181,019 187,860 -4%)|| 165376 171,083 -3%
yoy growth -9% -T% 3% 5% -9% 9%
Total net revenues 105,289 107,119 2% | 107,590 110,232 -2% 98957 101,624 -3%
yoy growth -10% -8% 2% 3% -8% 8%
Operating profit, non-GAAP 6,112 6,161 1% 5,816 5,960 -2% 5436 5,584 -3%
Net profit attributable to s hareholders, non-GAAP 6,032 6,055 0% 5,665 5,842 -3% 5493 5,671 -3%
Diluted EPADS (RMB), non-GAAP 8.48 8.51 0% 7.89 813 -3% 7.57 782 -3%
Consolidated Gross margin 20.4% 20.2% 02pp 20.3% 20.3% 0.0pp 20.3% 203% 0.0pp
Operating margin, non-GAAP 5.8% 5.8% 0.app 5.4% 5.4% 0.0pp 5.5% 5.5% 0.0pp
Net margin, non-GAAP 5.7% 5.71% 0.1pp 5.3% 5.3% 0.0pp 5.6% 5.6% 0.0pp!

Source: Goldman Sachs Global Investment Research

Exhibit 51: Yearly and quarterly financials

Vipshop income statement, Rmb mn ma 020 FLFL 2022E a 302 40N J0Z3E
Product revanuas @I &7 450 111 257 98,973 00,504 80613 27222 28,227 23532 32276 25928 23150 20815 3077 22347 24 316 21,388 314876
Qrhar raverus 4273 4408 5.803 6310 7.086 B340 1177 1381 1380 1856 1318 1375 1513 2104 154 1847 1.587 2248
Total net reyemiss 2950 MBS 1ITAGR 105283 907550 8,357 26,150 9,608 FLE S KRk a5 SN FLNR 3482 ¢80 25563 RS2 MITS
vy 0% 0% 10% -1 2% % E% 2% % % -1% -17% 1% 3% -3% 6% % A%
Cost of goods sold 72314 9573 93,953 B3804 85,740 78,851 22,804 23551 20,080 27418 20236 18511 177 26333 15400 20711 18277 27349
‘Consoidated Gross profit LGB0 ZI2BS ZA0T 21485 21,349 20,09 5,595 5,957 4542 6713 5008 5,024 4,603 6400 4587 5.252 4,585 6925
Total opersting expenses, non-GAAP 14,941 4ATA 16514 15373 16031 14861 3,863 4329 1785 463 3488 3473 1370 5041 1613 1836 3,459 5135
Fulilime nl, ron-GAAF 781 5779 7,564 EALE] 7197 BT 1,773 2,036 1590 2065 1677 1,757 1560 2118 1593 1E0T 1,681 245
Marksiing, non-GAaP 3280 4268 5,062 3773 4,684 4663 1,290 1403 1226 1143 757 552 a7s 1489 1.061 1,066 1,048 1509
Technology and content. non-GAAFR 1386 1.069 1,266 1,365 1,217 1059 285 03 29 353 EES] 3 anz 404 320 308 259 392
Geneml and adminisretie, non-GAAR 3420 3067 3548 3856 3620 1012 813 48 @52 103 a03 1,004 a0 1138 805 B 76 1192
Orhar incoma, mat 645 708 @25 710 T4E =2t 288 1 177 El 173 152 266 107 158 181 274 114
Operating profit, non -GAAF 5754 6847 6604 6112 5,816 436 1,737 1,754 1056 2076 1520 1,51 1213 1807 1474 1416 1,226 14800
yayte B35 9% 8% TR -5% 7% EE% 8% -20% -265% -i2% -i% 17% -ia% -10% 0% 1% a%
Met mtam st income 1 an2 657 L] 1,008 1,180 150 154 159 190 145 121 158 252 198 198 h:1) 414
Exchange gain/{luss) i {160} {37} 05 . . 11 [51) 17 () 13 17 B . . . . .
[Pro-tax profit, non-GAAR 5545 8006 6,095 754 6,824 616 26 1,606 1,166 210 1668 1,885 144 2060 1572 1614 1424 2314
Income tass (38d) 1.130) (1.223) (1.135) 11.160) [1.125) {307y My 212 (391) 1292y (287 (23) 1323) #57) 127d) (242} (376)
Sham of loss of atfilates 27 an 42 el 22 22 65 EL] 3 (47} 143) 28] 47 47 [ [ 3 [}
MNet profit attritutable to sharsholders, nan GAAP 5013 LF 6,12 6032 5,665 [ 1713 1470 1023 14m 1418 182 124 1,776 X0 1341 1,478 1836
e 2] 4 -d% "] -0 -3% Td% n& -20% -3 -1T% L2 ZT% 1% 8% -T0% -5% I
S
Groess margn 2% 209% 19.7% 204% 203% 203% 19.7% 201% W4H 19 7% 198% 205% 20 6% 206% 20 4% 02%  24% 202%
Totdl operaling eapenses. non-3A4FP 161% 14.2% 14.1% 6% 149% A% 13.6% 143% 152% 13 6% 138% 142% BA% 152% A% A% 15.1% 15.0%
Fulilime nl, ron-GAAP 0% BI% 6.5% 6i% BT% 1% 2% % Ba% % iR T2% 0% 64% 6.6% T% T2% 6.3%
Markeling, nen-G A4 I5% 4.2% 4.3% 6% 44% 47% 45% AT 4.9% 1% 0% 22% 4.4% 4.5% 4.9% 1% 46% 4.4%
Technolgy and content. non-GAAFR 15% 1.0% 1.1% 13% 1% 11% 10% 10% 1% 11% 13% 14% 12% 12% 1.3% 12% 1.0% 1.1%
Geneml and adminisretie, non-GAAR 3ITh 0% 3.0% ITH 4% 0% 29% 29% 14% ETY 36% 1% it 34% 13% 3% 3% 35%
Dparating margin. non-GAAR 52% 6T% 5.6% 53% 54% 55% 51% 5.9% 4% 1% 50% 53% 6.5% 5.4% 5.6% 55% 5.3% 5.3%
et magin, non-GAAP 5.4% 2% 5% 57% 53% 5E% 6% 5.0% 4% 5.3% SE% 6.5% 5% 54% 54% 52% 51% 5.4%
GMV (Rmb ma] 143,300 164900 181400 174981 981,018 165378 46,900 4BI00 40300 ST000 42600 4060 366R 55005 41094 44021 3EEAE 57,158
oyt 3% 1% 16% -4 M % 60 25% A% % 8% -16% 0% 3% -2% 9% % %
Ariive customers {mnj G40 & EEEY B BTG 824 458 511 439 83 4237 a7 415 433 422 438 435 505
oy 4% 2% 12% -4 2% A% % 2% ™ TH 8% -18% 5% 5 a% A% % %
Totad neders {mn) 5663 693 TaE 8 T84 475 6605 1765 s s 69 1654 186.3 1564 Pl 626 197 1646 mr
oyt % 2% 18% 5% % -12% 4% 0% 0% 5% 5% -16% -10% 3% 2% % 5% 5%

Source: Company data, Goldman Sachs Global Investment Research

Exhibit 52: Our 12-m TP of US$10.1 (prior: US$11)

2023E non-GAAP EPADS Valuation (U S$

Multiple TP (US$)

(Rmb) mn)

2023-based 9x 7.9 101 6,900

Source: Goldman Sachs Global Investment Research

Valuation and risks

Alibaba Group (BABA/9988.HK): we are Buy-rated on BABA/9988.HK, with
SOTP-based 12-month target prices of US$137/HK$134 per ADS/sh (prior:
US$149/HK$146). Key risks: (1) Lowerthan-expected GMV growth due to
macro/competition; (2) Slowerthan-expected monetization in China retail; (3)
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Weakerthan-expected execution in key strategic investments; (4) Cloud revenue growth
deceleration.

JD.com (JD/9618.HK): we are Buy-rated on the company with a 12-m SOTP-based TP
of US$83.0/HK$325.0 (prior: US$87.0/HK$338.0). Key risks: Fluctuation in group net
margin, online GMV slowdown and FMCG/JD supermarket execution,
tougherthan-expected competition, capital allocation.

Pinduoduo (PDD): we are Buy-rated on the company with a 12-m DCFbased TP of
US$95 (unchanged). Key risks: (1) Slower-than-expected ramp up in SKUs, leading to
lower average user spending on the platform and hence slower growth in
GMV/Revenue; (2) More intense-than-expected competition in the online retail industry,
resulting in higher user acquisition/retention cost and lower long-term profitability levels;
and (3) Higher investment in new initiatives, coupled with less optimal execution.

Kuaishou (1024.HK): we are Buy-rated on the company with a PE-based TP of HK$112
(unchanged). Key risks: \Weakerthan-expected monetization, slower growth of its
aggregate user engagement base (DAU x time spent per DAU), lowerthan-expected
profitability and content control risks.

Vipshop (VIPS): we are Neutral-rated on a sectorrelative basis, with a 12-m TP of
US$10.1 (prior: US$11), based on an unchanged 9X non-GAAP P/E multiples on our
2023E earnings. Key risks: Stronger-/weakerthan-expected competition or new entrants
(both online/offline), GMV slowdown, higher-/lowerthan-expected fulfillment costs/capex
and inventory write-down risks.

JD Logistics (2618.HK): we are Buy-rated on the company with a 12-month
EV/EBITDA-based TP of HK$35 (prior: HK$37). Key risks: Significant revenue
contribution from JD Group; Concentration in a few industries/sectors; Further
investment in both customer acquisition and infrastructure; Potential competition from
the time-definite air freight model.

DADA Nexus (DADA): we are Buy-rated on the company with our 2023E-based
SQOTP-based 12-month TP of US$19.2 (prior: US$21.1). Key risks: Tougher-than-expected
competition with Meituan Shangou/Ele.me/community group purchase platforms,
revenue concentration risk, labor costs inflation/employment regulations, cost of
customer retention, merchant decentralization risk.
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Disclosure Appendix

Reg AC

We, Ronald Keung, CFA and Lynn Li, hereby certify that all of the views expressed in this report accurately reflect our personal views about the subject
company or companies and its or their securities. We also certify that no part of our compensation was, is or will be, directly or indirectly, related to the
specific recommendations or views expressed in this report.

Unless otherwise stated, the individuals listed on the cover page of this report are analysts in Goldman Sachs’ Global Investment Research division.

GS Factor Profile

The Goldman Sachs Factor Profile provides investment context for a stock by comparing key attributes to the market (i.e. our coverage universe) and its
sector peers. The four key attributes depicted are: Growth, Financial Returns, Multiple (e.g. valuation) and Integrated (a composite of Growth, Financial
Returns and Multiple). Growth, Financial Returns and Multiple are calculated by using normalized ranks for specific metrics for each stock. The
normalized ranks for the metrics are then averaged and converted into percentiles for the relevant attribute. The precise calculation of each metric may
vary depending on the fiscal year, industry and region, but the standard approach is as follows:

Growth is based on a stock’s forward-looking sales growth, EBITDA growth and EPS growth (for financial stocks, only EPS and sales growth), with a
higher percentile indicating a higher growth company. Financial Returns is based on a stock’s forward-looking ROE, ROCE and CROCI (for financial
stocks, only ROE), with a higher percentile indicating a company with higher financial returns. Multiple is based on a stock’s forward-looking P/E, P/B,
price/dividend (P/D), EV/EBITDA, EV/FCF and EV/Debt Adjusted Cash Flow (DACF) (for financial stocks, only P/E, P/B and P/D), with a higher percentile
indicating a stock trading at a higher multiple. The Integrated percentile is calculated as the average of the Growth percentile, Financial Returns
percentile and (100% - Multiple percentile).

Financial Returns and Multiple use the Goldman Sachs analyst forecasts at the fiscal yearend at least three quarters in the future. Growth uses inputs
for the fiscal year at least seven quarters in the future compared with the year at least three quarters in the future (on a per-share basis for all metrics).

For a more detailed description of how we calculate the GS Factor Profile, please contact your GS representative.

M&A Rank

Across our global coverage, we examine stocks using an M&A framework, considering both qualitative factors and quantitative factors (which may vary
across sectors and regions) to incorporate the potential that certain companies could be acquired. We then assign a M&A rank as a means of scoring
companies under our rated coverage from 1 to 3, with 1 representing high (30%-50%) probability of the company becoming an acquisition target, 2
representing medium (15%-30%) probability and 3 representing low (0%-15%) probability. For companies ranked 1 or 2, in line with our standard
departmental guidelines we incorporate an M&A component into our target price. M&A rank of 3 is considered immaterial and therefore does not
factor into our price target, and may or may not be discussed in research.

Quantum
Quantum is Goldman Sachs’ proprietary database providing access to detailed financial statement histories, forecasts and ratios. It can be used for
in-depth analysis of a single company, or to make comparisons between companies in different sectors and markets.

Disclosures

Pricing information
Alibaba Group (ADR) ($81.24), Alibaba Group (H) (HK$81.35), Dada Nexus Ltd. ($5.06), JD Logistics (HK$14.08), JD.com Inc. (ADR) ($49.91), JD.com
Inc. (H) (HK$199.40), Pinduoduo Inc. ($63.56) and Vipshop Holdings ($8.50)

Logo disclosure
Please note: Third party brands used in this report are the property of their respective owners, and are used here for informational purposes only. The
use of such brands should not be viewed as an endorsement, affiliation or sponsorship by or for Goldman Sachs or any of its products/services.

The rating(s) for Alibaba Group (ADR), Alibaba Group (H), Dada Nexus Ltd., JD Logistics, JD.com Inc. (ADR), JD.com Inc. (H), Meituan,
Pinduoduo Inc. and Vipshop Holdings is/are relative to the other companies in its/their coverage universe: ATRenew Inc., Alibaba Group (ADR),
Alibaba Group (H), Dada Nexus Ltd., Full Truck Alliance Co., JD Logistics, JD.com Inc. (ADR), JD.com Inc. (H), Kerry Logistics Network Ltd., Kingsoft
Cloud, Meituan, Pinduoduo Inc., S.F Holding, STO Express, Sinotrans Ltd. (A), Sinotrans Ltd. (H), Smart Share Global Ltd., Tencent Holdings, Tencent
Music Entertainment Group, Vipshop Holdings, YTO Express Group, Yunda Holding, ZTO Express (Cayman) Inc. (ADR), ZTO Express (Cayman) Inc. (H)

The rating(s) for Kuaishou Technology is/are relative to the other companies in its/their coverage universe: Baidu.com Inc. (ADR), Baidu.com
Inc. (H), Bilibili Inc. (ADR), Bilibili Inc. (H), Kuaishou Technology, NetEase Inc. (ADR), NetEase Inc. (H), Zhihu Inc. (ADR), Zhihu Inc. (H), iQlYI Inc.

Company-specific regulatory disclosures
Compendium report: please see disclosures at https://www.gs.com/research/hedge.html. Disclosures applicable to the companies included in this
compendium can be found in the latest relevant published research

Distribution of ratings/investment banking relationships
Goldman Sachs Investment Research global Equity coverage universe

Rating Distribution Investment Banking Relationships
Buy Hold Sell Buy Hold Sell
Global 50% 35% 15% 65% 58% 45%

As of July 1, 2022, Goldman Sachs Global Investment Research had investment ratings on 3,132 equity securities. Goldman Sachs assigns stocks as
Buys and Sells on various regional Investment Lists; stocks not so assigned are deemed Neutral. Such assignments equate to Buy, Hold and Sell for
the purposes of the above disclosure required by the FINRA Rules. See ‘Ratings, Coverage universe and related definitions’ below. The Investment
Banking Relationships chart reflects the percentage of subject companies within each rating category for whom Goldman Sachs has provided
investment banking services within the previous twelve months.

11 October 2022 33



Goldman Sachs China Internet

Price target and rating history chart(s)
Compendium report: please see disclosures at https://www.gs.com/research/hedge.html. Disclosures applicable to the companies included in this
compendium can be found in the latest relevant published research

Regulatory disclosures

Disclosures required by United States laws and regulations

See company-specific regulatory disclosures above for any of the following disclosures required as to companies referred to in this report: manager or
co-manager in a pending transaction; 1% or other ownership; compensation for certain services; types of client relationships; managed/co-managed
public offerings in prior periods; directorships; for equity securities, market making and/or specialist role. Goldman Sachs trades or may trade as a
principal in debt securities (or in related derivatives) of issuers discussed in this report.

The following are additional required disclosures: Ownership and material conflicts of interest: Goldman Sachs policy prohibits its analysts,
professionals reporting to analysts and members of their households from owning securities of any company in the analyst's area of coverage.
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as officer or director: Goldman Sachs policy generally prohibits its analysts, persons reporting to analysts or members of their households from
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communications with subject company, public appearances and trading securities held by the analysts.

Distribution of ratings: See the distribution of ratings disclosure above. Price chart: See the price chart, with changes of ratings and price targets in
prior periods, above, or, if electronic format or if with respect to multiple companies which are the subject of this report, on the Goldman Sachs
website at https://www.gs.com/research/hedge.html.

Additional disclosures required under the laws and regulations of jurisdictions other than the United States

The following disclosures are those required by the jurisdiction indicated, except to the extent already made above pursuant to United States laws and
regulations. Australia: Goldman Sachs Australia Pty Ltd and its affiliates are not authorised deposit-taking institutions (as that term is defined in the
Banking Act 1959 (Cth)) in Australia and do not provide banking services, nor carry on a banking business, in Australia. This research, and any access to
it, is intended only for “wholesale clients” within the meaning of the Australian Corporations Act, unless otherwise agreed by Goldman Sachs. In
producing research reports, members of the Global Investment Research Division of Goldman Sachs Australia may attend site visits and other
meetings hosted by the companies and other entities which are the subject of its research reports. In some instances the costs of such site visits or
meetings may be met in part or in whole by the issuers concerned if Goldman Sachs Australia considers it is appropriate and reasonable in the specific
circumstances relating to the site visit or meeting. To the extent that the contents of this document contains any financial product advice, it is general
advice only and has been prepared by Goldman Sachs without taking into account a client’s objectives, financial situation or needs. A client should,
before acting on any such advice, consider the appropriateness of the advice having regard to the client's own objectives, financial situation and needs.
A copy of certain Goldman Sachs Australia and New Zealand disclosure of interests and a copy of Goldman Sachs' Australian Sell-Side Research
Independence Policy Statement are available at: https://www.goldmansachs.com/disclosures/australia-new-zealand/index.html. Brazil: Disclosure
information in relation to CVM Resolution n. 20 is available at https://www.gs.com/worldwide/brazil/area/gir/index.html. Where applicable, the
Brazil-registered analyst primarily responsible for the content of this research report, as defined in Article 20 of CVM Resolution n. 20, is the first author
named at the beginning of this report, unless indicated otherwise at the end of the text. Canada: This information is being provided to you for
information purposes only and is not, and under no circumstances should be construed as, an advertisement, offering or solicitation by Goldman Sachs
& Co. LLC for purchasers of securities in Canada to trade in any Canadian security. Goldman Sachs & Co. LLC is not registered as a dealer in any
jurisdiction in Canada under applicable Canadian securities laws and generally is not permitted to trade in Canadian securities and may be prohibited
from selling certain securities and products in certain jurisdictions in Canada. If you wish to trade in any Canadian securities or other products in
Canada please contact Goldman Sachs Canada Inc., an affiliate of The Goldman Sachs Group Inc., or another registered Canadian dealer. Hong Kong:
Further information on the securities of covered companies referred to in this research may be obtained on request from Goldman Sachs (Asia) L.L.C.
India: Further information on the subject company or companies referred to in this research may be obtained from Goldman Sachs (India) Securities
Private Limited, Research Analyst - SEBI Registration Number INHO00001493, 951-A, Rational House, Appasaheb Marathe Marg, Prabhadevi, Mumbai
400 025, India, Corporate Identity Number U74140MH2006FTC160634, Phone +91 22 6616 9000, Fax +91 22 6616 9001. Goldman Sachs may
beneficially own 1% or more of the securities (as such term is defined in clause 2 (h) the Indian Securities Contracts (Regulation) Act, 1956) of the
subject company or companies referred to in this research report. Japan: See below. Korea: This research, and any access to it, is intended only for
“professional investors” within the meaning of the Financial Services and Capital Markets Act, unless otherwise agreed by Goldman Sachs. Further
information on the subject company or companies referred to in this research may be obtained from Goldman Sachs (Asia) L.L.C., Seoul Branch. New
Zealand: Goldman Sachs New Zealand Limited and its affiliates are neither “registered banks” nor “deposit takers” (as defined in the Reserve Bank of
New Zealand Act 1989) in New Zealand. This research, and any access to it, is intended for “wholesale clients” (as defined in the Financial Advisers Act
2008) unless otherwise agreed by Goldman Sachs. A copy of certain Goldman Sachs Australia and New Zealand disclosure of interests is available at:
https://www.goldmansachs.com/disclosures/australia-new-zealand/index.html. Russia: Research reports distributed in the Russian Federation are not
advertising as defined in the Russian legislation, but are information and analysis not having product promotion as their main purpose and do not
provide appraisal within the meaning of the Russian legislation on appraisal activity. Research reports do not constitute a personalized investment
recommendation as defined in Russian laws and regulations, are not addressed to a specific client, and are prepared without analyzing the financial
circumstances, investment profiles or risk profiles of clients. Goldman Sachs assumes no responsibility for any investment decisions that may be taken
by a client or any other person based on this research report. Singapore: Goldman Sachs (Singapore) Pte. (Company Number: 198602165W), which is
regulated by the Monetary Authority of Singapore, accepts legal responsibility for this research, and should be contacted with respect to any matters
arising from, or in connection with, this research. Taiwan: This material is for reference only and must not be reprinted without permission. Investors
should carefully consider their own investment risk. Investment results are the responsibility of the individual investor. United Kingdom: Persons who
would be categorized as retail clients in the United Kingdom, as such term is defined in the rules of the Financial Conduct Authority, should read this
research in conjunction with prior Goldman Sachs research on the covered companies referred to herein and should refer to the risk warnings that have
been sent to them by Goldman Sachs International. A copy of these risks warnings, and a glossary of certain financial terms used in this report, are
available from Goldman Sachs International on request.

European Union and United Kingdom: Disclosure information in relation to Article 6 (2) of the European Commission Delegated Regulation (EU)
(2016/958) supplementing Regulation (EU) No 596/2014 of the European Parliament and of the Council (including as that Delegated Regulation is
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recommendations or other information recommending or suggesting an investment strategy and for disclosure of particular interests or indications of
conflicts of interest is available at https://www.gs.com/disclosures/europeanpolicy.html which states the European Policy for Managing Conflicts of
Interest in Connection with Investment Research.

Japan: Goldman Sachs Japan Co., Ltd. is a Financial Instrument Dealer registered with the Kanto Financial Bureau under registration number Kinsho
69, and a member of Japan Securities Dealers Association, Financial Futures Association of Japan and Type Il Financial Instruments Firms Association.
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Sales and purchase of equities are subject to commission pre-determined with clients plus consumption tax. See company-specific disclosures as to
any applicable disclosures required by Japanese stock exchanges, the Japanese Securities Dealers Association or the Japanese Securities Finance
Company.

Ratings, coverage universe and related definitions

Buy (B), Neutral (N), Sell (S) Analysts recommend stocks as Buys or Sells for inclusion on various regional Investment Lists. Being assigned a Buy or
Sell on an Investment List is determined by a stock’s total return potential relative to its coverage universe. Any stock not assigned as a Buy or a Sell on
an Investment List with an active rating (i.e., a stock that is not Rating Suspended, Not Rated, Coverage Suspended or Not Covered), is deemed
Neutral. Each region’s Investment Review Committee manages Regional Conviction lists, which represent investment recommendations focused on
the size of the total return potential and/or the likelihood of the realization of the return across their respective areas of coverage. The addition or
removal of stocks from such Conviction lists do not represent a change in the analysts’ investment rating for such stocks.

Total return potential represents the upside or downside differential between the current share price and the price target, including all paid or
anticipated dividends, expected during the time horizon associated with the price target. Price targets are required for all covered stocks. The total
return potential, price target and associated time horizon are stated in each report adding or reiterating an Investment List membership.

Coverage Universe: A list of all stocks in each coverage universe is available by primary analyst, stock and coverage universe at
https://www.gs.com/research/hedge.html.

Not Rated (NR). The investment rating, target price and earnings estimates (where relevant) have been suspended pursuant to Goldman Sachs policy
when Goldman Sachs is acting in an advisory capacity in a merger or in a strategic transaction involving this company, when there are legal, regulatory
or policy constraints due to Goldman Sachs’ involvement in a transaction, and in certain other circumstances. Rating Suspended (RS). Goldman
Sachs Research has suspended the investment rating and price target for this stock, because there is not a sufficient fundamental basis for
determining an investment rating or target price. The previous investment rating and target price, if any, are no longer in effect for this stock and should
not be relied upon. Coverage Suspended (CS). Goldman Sachs has suspended coverage of this company. Not Covered (NC). Goldman Sachs does
not cover this company. Not Available or Not Applicable (NA). The information is not available for display or is not applicable. Not Meaningful
(NM). The information is not meaningful and is therefore excluded.

Global product; distributing entities

The Global Investment Research Division of Goldman Sachs produces and distributes research products for clients of Goldman Sachs on a global basis.
Analysts based in Goldman Sachs offices around the world produce research on industries and companies, and research on macroeconomics,
currencies, commodities and portfolio strategy. This research is disseminated in Australia by Goldman Sachs Australia Pty Ltd (ABN 21 006 797 897); in
Brazil by Goldman Sachs do Brasil Corretora de Titulos e Valores Mobilidrios S.A.; Public Communication Channel Goldman Sachs Brazil: 0800 727 5764
and / or contatogoldmanbrasil@gs.com. Available Weekdays (except holidays), from 9am to 6pm. Canal de Comunicagdo com o Publico Goldman Sachs
Brasil: 0800 727 5764 e/ou contatogoldmanbrasil@gs.com. Horério de funcionamento: segunda-feira a sexta-feira (exceto feriados), das 9h as 18h; in
Canada by Goldman Sachs & Co. LLC; in Hong Kong by Goldman Sachs (Asia) L.L.C.; in India by Goldman Sachs (India) Securities Private Ltd.; in Japan
by Goldman Sachs Japan Co., Ltd.; in the Republic of Korea by Goldman Sachs (Asia) L.L.C., Seoul Branch; in New Zealand by Goldman Sachs New
Zealand Limited; in Russia by OOO Goldman Sachs; in Singapore by Goldman Sachs (Singapore) Pte. (Company Number: 198602165W); and in the
United States of America by Goldman Sachs & Co. LLC. Goldman Sachs International has approved this research in connection with its distribution in
the United Kingdom.

Effective from the date of the United Kingdom's departure from the European Union and the European Economic Area (“Brexit Day”) the following
information with respect to distributing entities will apply:

Goldman Sachs International (“GSI"), authorised by the Prudential Regulation Authority (“PRA") and regulated by the Financial Conduct Authority
("FCA") and the PRA, has approved this research in connection with its distribution in the United Kingdom.

European Economic Area: GSI, authorised by the PRA and regulated by the FCA and the PRA, disseminates research in the following jurisdictions
within the European Economic Area: the Grand Duchy of Luxembourg, Italy, the Kingdom of Belgium, the Kingdom of Denmark, the Kingdom of
Norway, the Republic of Finland, the Republic of Cyprus and the Republic of Ireland; GS -Succursale de Paris (Paris branch) which, from Brexit Day, will
be authorised by the French Autorité de contréle prudentiel et de resolution ("ACPR") and regulated by the Autorité de contréle prudentiel et de
resolution and the Autorité des marches financiers ("AMF") disseminates research in France; GSI - Sucursal en Espana (Madrid branch) authorized in
Spain by the Comisién Nacional del Mercado de Valores disseminates research in the Kingdom of Spain; GSI - Sweden Bankfilial (Stockholm branch) is
authorized by the SFSA as a “third country branch” in accordance with Chapter 4, Section 4 of the Swedish Securities and Market Act (Sw. lag
(2007:528) om véardepappersmarknaden) disseminates research in the Kingdom of Sweden; Goldman Sachs Bank Europe SE ("GSBE") is a credit
institution incorporated in Germany and, within the Single Supervisory Mechanism, subject to direct prudential supervision by the European Central
Bank and in other respects supervised by German Federal Financial Supervisory Authority (Bundesanstalt fir Finanzdienstleistungsaufsicht, BaFin) and
Deutsche Bundesbank and disseminates research in the Federal Republic of Germany and those jurisdictions within the European Economic Area
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